Historic,  Archive  Document 

Do  not  assume  content  reflects  current 
scientific  knowledge,  policies,  or  practices. 


V 

\ 


/■«/ 

/yW-71' 

fU  f . z- 


CONSUMER 
PURCHASES  OF 
FRUITS  AND  JUICES 

J#  Family 
■■Characteristics 

Apr.  - Sept.  1953 


'llllllllllllllllllllllllllllllllllllllllllllllllllllUIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIHIIIIIIIIIIIIIIIIIIIIIIillllllllllllllllllimillllllllllllllllMIIIIIII|lllllllll 

UNITED  STATES  DEPARTMENT  OF  AGRICULTURE 
AGRICULTURAL  MARKETING  SERVICE 

Washington,  D.  C. 

March  1954 


PREFACE 


This  report  summarizes  data  on  household  consumer  purchases  of  fresh  citrus  fruits, 
canned  and  frozen  juices,  and  dried  fruits  during  the  6-month  period,  April- 
September  1953*  This  is  the  fourth  in  a series  of  such  reports,  the  three  preced- 
ing reports  having  covered  the  periods  of  October  1949-March  1950,  April-Sept ember 
1950,  and  October  1951-March  1952*  Data  for  the  April-Sept ember  1950  period  are 
presented  here  for  comparative  purposes.  These  data  are  developed  from  those 
appearing  in  a current  series  of  monthly  reports  entitled,  ’’Consumer  Purchases 
of  Fruits  and  Juices,”  and  a series  of  quarterly  reports  entitled,  ’’Consumer 
Purchases  of  Fruits  and  Juices  by  Regions  and  Retail  Outlets.”  The  purpose  of 
this  report  is  to  provide  additional  information  concerning  buying  practices  of 
families  as  related  to  geographic  region  and  size  of  city  in  which  they  live, 
family  income,  family  size  and  ages  of  children,  age  of  housewife,  and  occupa- 
tion and  education  of  family  head. 

The  "family  income"  classification  used  in  this  report  was  based  on  a division 
of  family  income  into  four  quartiles  in  each  community  size  within  regions.  For 
example,  in  the  North  Central  region  all  farm  families  were  divided  into  four 
groups  of  equal  size,  based  upon  a ranking  of  incomes.  Similarly'-,  all  families 
in  cities  of  under  10,000  population  in  the  regions  were  divided  into  four  groups. 
In  turn,  the  families  in  each  of  the  other  city  size  classifications  in  the 
region  were  divided  into  four  groups.  All  of  the  families  in  the  highest  income 
quartiles  were  than  combined  to  form  the  "upper  income  group."  Those  in  the  next 
highest  quartile  formed  the  "upper  middle  income  group,"  etc. 

In  the  classification  of  data  according  to  "presence  of  children"  families  were 
recorded  more  than  once  if  they  had  children  falling  within  more  than  one  age 
group.  Thus,  a family  having  children  in  3 different  age  groups  was  tabulated 
with  each  of  the  three  groups. 

In  the  classification  for  "size  of  community"  the  total  populations  of  metro- 
politan areas  were  used  rather  than  populations  within  corporate  city  limits. 

The  data  in  this  report  on  "average  volume  of  purchases  per  buying  family"  are 
calculated  by  dividing  total  purchases  of  each  product  during  the  6-month 
pa'iod  by  the  total  number  of  families  making  purchases  at  any'-  time  during  the 
period.  On  the  other  hand,  "volume  of  purchases  per  1,000  capita"  were  computed 
byr  dividing  total  purchases  by  the  total  number  of  persons  in  the  category- 
irrespective  of  whether  or  not  purchases  were  made  by  the  family  of  which  they 
were  members. 

The  States  included  in  each  of  the  geographic  regions  for  which  data  are  pre- 
sented and  the  distribution  of  population  among, these  regions  are  shown  in  figure  1. 

All  data  are  collected  from  a representative  national  sample  of  household  con- 
sumers. This  publication,  like  the  monthly  and  quarterly  reports,  is  issued  as 
a part  of  a program  financed  cooperatively  by  participating  fruit  industry  groups 
and  the  U.  S.  Department  of  Agriculture.  The  funds  used  by  the  U.  S.  Department 
of  Agriculture  were  provided  under  the  Agricultural  Marketing  Act. 


The  report  is  based  on  data  collected  by  the  market  Research  Corporation  of 
America  under  contract  with  the  U.  S.  Department  of  Agriculture. 
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CONSUMER  PURCHASES  OF  FRUITS  AND  JUICES 
BY  FAMILY  CHARACTERISTICS 


AFRIL-SEPTEMBER  1 953 


SUMMARY 

U.  S.  household  consumers  bought  almost  twice  as  many  oranges  per  person  in 
April-September  1 953  as  in  the  same  period  of  1950  in  the  form  of  fresh 
oranges,  frozen  concentrated  orange  juice,  and  canned  single -strength  orange 
juice . ~ Purchases  were  equivalent  to  about  33  oranges  per  capita  compared 
with  17  per  capita  in  April-September  1950® 

Increased  purchases  of  fresh  oranges  and  frozen  concentrated  orange  juice 
were  in  part  the  result  of  lower  prices  for  these  two  products®  Consumers 
paid  an  average  of  8 cents  per  dozen  less  for  fresh  oranges®  Prices  paid 
for  frozen  concentrated  orange  juice  averaged  about  17  cents  per  6-ounce 
can — 9 cents  less  than  in  April-September  3 years  earlier.  Total  purchases 
of  canned  single -strength  orange  juice  were  down  slightly!  prices  paid 
averaged  31  cents  per  U6-ounce  can — down  7 cents. 

The  lower  prices  for  fresh  oranges,  canned  orange  juice,  and  frozen  orange 
juice  resulted  in  substantial  increases  in  purchases  by  the  lower  income 
families®  Their  combined  purchases  of  these  products,  on  a fresh  equivalent 
basis,  were  2/3  larger  than  in  A.pril-Sept ember  1950.  The  substantial 
increase  in  purchases  of  frozen  concentrated  orange  juice  was  also  partly 
the  result  of  increased  availability  of  this  product  in  the  Nation !s  retail 
food  stores.  Fifty-six  percent  of  the  stores  handled  frozen  orange  juice 
in  August  1953  which  was  half  again  as  many  compared  with  that  month  of  1950. 

About  the  same  quantity  of  fresh  lemons  per  person  was  bought  by  householders 
in  April-September  1953  and  the  same  period  in  1950.  Although  data  concern- 
ing purchases  of  frozen  concentrate  for  lemonade  are  not  available  for  the 
1950  period,  purchases  in  April-September  1953  had  risen  to  a volume  one- 
fifth  as  large  as  those  of  frozen  orange  juice.  Prices  paid  for  frozen 
lemonade  averaged  about  17  cents  per  6-ounce  can.,  almost  unchanged  from  the 
level  of  the  past  2 years.  Increased  purchases  of  frozen  concentrate  for 
lemonade  resulted  in  part  from  greater  availability  in  food  stores.  About 
50  percent  or  2\  times  as  many  stores  handled  frozen  lemonade  in  August  1953 
as  in  August  1950. 

Purchases  of  fresh  grapefruit  and  canned  single-s  trength  grapefruit  juice 
in  April-September  1953  were  equivalent  to  about  one  -half  a g^’pefruirt^ "per 
person,  up  slightly  from  the  1950  period.  Prices  paid  by  householders  for 
grapefruit  averaged  96  cents  per  dozen,  about  15  cents  less  than  in  April- 
September  3 yeais  ago.  These  lower  prices  plus  a later  marketing  season  in 
1953  resulted  in  increased  purchases  of  fresh  grapefruit.  About  the  same 
quantity  of  canned  grapefruit  juice  was  bought  by  household  consumers  in. 
April-September  of  both  1953  and  1950,  although  the  average  price  of  27 
cents  per  u6-ounce  can  in  this  period  of  1953  represented  a decline  of  10 
cents  in  the  average  price  paid  for  this  juice. 
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On  the  average,  total  per  capita  purchases  of  fresh  citrus  fruits  were  about 
10  percent  larger  in  April-September  1953  than  in  that  period  of  1950.  About 
3 times  as  much  frozen  concentrated  fruit  juice  was  purchased.  The  gain  was 
almost  entirely  because  of  larger  purchases  of  frozen  orange  juice.  Total 
per  capita  purchases  of  canned  single-strength  juices  were  practically 
unchanged,  but  a larger  part  of  the  total  was  non— citrus  juices,  particularly 
pineapple  and  tomato  juices.  The  decline  among  the  canned  citrus  juices  was 
mainly  in  orange-grapefruit  blended  and  tangerine  juices. 

Although  prices  consumers  paid  for  dried  prunes  averaged  2?  cents  per  pound — 
up  lj  cents  from  April-September  1950,  purchases  were  almost  unchanged. 
Substantially  increased  prices  of  dried  apricots  and  dried  peaches  were  a 
factor  in  reducing  consumer  purchases  of  these  fruits  during  April-September 
by  approximately  two-fifths  and  one-third,  respectively,  below  the  1950 
levels.  Their  rates  of  purchases  per  1,000  persons  in  April-September  1953 
were:  dried  prunes,  379  pounds;  dried  apricots,  25  pounds;  and  dried  peaches, 
20  pounds. 


FROZEN  JUICES  AND  ADES 

Slightly  more  than  half  of  the  Nation’s  families  bought  some  kind  of  frozen 
concentrated  fruit  juice  during  the  6-month  period  April-September  1953* 

This  was  a substantial  increase  over  the  one-third  that  made  purchases  in 
the  corresponding  period  of  1950.  This  gain  was  primarily  the  result  of 
more  families  buying  frozen  concentrated  orange  juice,  although  the  propor- 
tion of  families  that  bought  frozen  concentrated  grape  juice  more  than 
doubled. 

About  30  percent  of  all  families  bought  frozen  concentrate  for  lemonade 
during  April-September  1953;  d'Jta  for  this  product  are  not  available  for 
these  months  of  1959.  A.  much  smaller  proportion — only  about  7 percent  of 
the  families — bought  shelf— pack  (nen-frozeri)  concentrate  for  lemonade. 

Increased  purchases  of  frozen  orange  juice,  frozen  grape  juice,  and  frozen 
lemonade  were  in  part  the  result  of  their  greater  availability  in  the  Nation’s 
retail  food  stores.  For  example,  56  percent  of  the  Nation’s  retail  food 
stores  handled  frozen  concentrated  orange  juice  in  August  1953,  about  half 
again  as  many  as  in  the  same  month  of  1950*  l/ 

Canned  single-strength  orangeade  was  purchased  by  about  1 family  in  10 
during  ^pril— September  1953,  as  was  shelf— pack  (non-frozen)  concentrate  for 
orangeade.  Very  few  of  the  families,  only  3 percent  of  the  total,  bought 
frozen  concentrate  for  orangeade. 


l/  "Fruits  and  Juices  .Availability  in  Retail  Food  Stores,  August  1953,” 
United  States  Department  of  Agriculture. 


-3- 


The  sharp  increase  in  household  consumers*  purchases  of  frozen  concentrated 
orange  juice,  about  23,000,000  gallons  in  April-September  1953  compared  with 
3,000,000  gallons  3 years  earlier,  was  the  result  both  of  a substantial 
increase  in  the  percentage  of  families  buying,  and  in  the  average  volume  of 
purchases  per  buying  family.  2 / During  the  6-month  period  of  1953,  families 
that  purchased  frozen  orange  juice  averaged  buying  26  of  the  6-ounce  cans 
each — double  the  volume  bought  in  the  corresponding  period  of  1950.  As  a 
result  of  these  increases,  total  household  purchases  of  frozen  orange  juice 
averaged  approximately  3-2/3  of  the  6-ounce  cans  per  capita  in  the  6-month 
period. 

■ It ho ugh  household  consumers1  purchases  of  frozen  orange  juice  continued 
to  be  largest  among  the  upper  income  families,  the  largest  percentage  increase 
in  purchases  occurred  among  middle  and  low  income  families,  particularly 
those  in  the  service,  craftsman,  and  laborer  occupations.  Almost  half  of 
the  families  in  these  occupations  bought  frozen  orange  juice  in  April- 
September  1953  compared  with  less  than  a third  in  the  corresponding  period 
of  1950.  The  substantial  increase  in  purchases  among  the  lower  income 
families  was  pertly  the  result  of  lower  prices  for  frozen  orange  juice. 
Consumers  paid  an  average  of  about  17  cents  per  6-ounce  can  during  April- 
September  1953  compared  with  26  cents  in  the  earlier  period. 

There  was  a marked  increase  in  purchases  of  frozen  orange  juice  by  the 
larger  size  families — those  with  either  ^ to  5 members  or  with  6 persons 
or  more.  However,  the  per  capita  rate  of  purchases  by  families  with  only 
1 or  2 members  continued  to  be  greater  than  in  the  larger  families  where 
children  vpra  nr e sent.  Families  with  teen-ave  children,  in  particular, 
apparently  are  not  using  as  much  frozen  orange  j;d.ce  as  are  others. 

Household  consumers*  purchases  of  frozen  concentrated  grape  juice  increased 
in  April-September  1953  compared  with  1950  almost  entirely  as  a result  of 
more  families  buying  this  product.  Purchases  per  buying  family  increased 
by  only  one-fourth  compared  to  a doubling  in  the  volume  of  purchases  of 
frozen  orange  juice  by  buying  families.  However,  there  was  also  a smaller 
decline  in  prices  paid  for  frozen  grape  juice;  they  averaged  22  cents  per 
6-ounce  can  compared  with  26  cents  in  April-September  1950. 

Data  for  frozen  concentrate  for  lemonade  are  not  available  for  1950.  There- 
fore, no  comparisons  can  be  made  of  household  consumers * purchases.  In 
April-September  1953,  purchases  by  families  in  the  upper  income  group- 
averaging  about  1 of  the  6-ounce  cans  per  person — were  about  double  those 
in  the  low  income  families.  This  was  about  the  same  relationship  found  for- 
frozen  concentrated  orange  juice.  Also,  per  capita  purchases  by  families 
with  1 or  2 members  were  considerably  larger  than  those  of  larger  families, 
the  variation  being  somewhat  greater  than  that  for  frozen  orange'  juice-. 


2/  Monthly  and  quarterly  purchases  data  are  given  in  the  reports  entitled 
"Consumer  Purchases  of  Fruits  and  Juices,"  which  are  a part  of  this  series. 
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Purchases  of  frozen  lemonade  in  the  South  were  much  lower  in  relation  to 
the  average  for  the  nation  than  was  the  case  for  either  frozen  orange  or 
grape  juice.  Purchases  of  fresh  lemons,  however,  are  high  in  the  South. 

Purchases  of  canned  single-strength  orangeade  by  household  consumers 
during  April-September  1953  were  equivalent  to  about  1 of  the  4.6-ounce 
cans  for  each  6 persons.  Contrary  to  the  purchase  pattern  for  the  frozen 
juices  and  ades,  the  rate  of  purchases  was  practically  the  same  among  each 
of  the  income  groups.  There  was  also  little  variation  in  per  capita 
purchases  irrespective  of  whether  or  not  there  were  children  in  the  family. 
However,  there  was  a pronounced  variation  in  purchases  in  relation  to  the 
education  of  the  family  head.  Families  with  some  college  education  averaged 
buying  only  half  as  much  canned  single-strength  orangeade  per  capita  as 
did  those  with  only  a grammar  school  education.  Also,  purchases  by  house- 
hold consumers  in  the  Northeast  region  were  only  about  half  as  large  on 
the  average  as  those  in  the  other  geographic  areas. 

In  contrast  to  the  purchase  pattern  for  canned  single-strength  orangeade, 
variations  in  'the  rate  of  purchase  of  frozen  and  non-frozen  concentrate 
for  orangeade  was  in  many  respects  similar  to  those  for  frozen  concentrated 
orange  and  grape  juices.  For  example,  purchases  by  the  high  income  families 
were  substantially  larger  than  those  by  low  income  families  and  the  per 
capita  purchases  of  small  size  families  exceeded  those  of  the  larger 
families. 


CANNED  JUICES 

Household  consumers  increased  their  purchases  of  the  major  non-citrus 
juices,  particularly  pineapple  and  tomato  juices,  during  the  period  April- 
September  1953  compared  with  the  corresponding  period  of  1950,  and  bought 
somewhat  less  of  the  canned  single- strength  citrus  juices.  Purchases  of 
canned  single-strength  orange  and  canned  single-strength  grapefruit  juices 
were  almost  unchanged,  but  purchases  of  orange-grapefruit  blended  and 
tangerine  juices  were  down  considerably.  The  only  canned  single-strength 
citrus  juice  for  which  there  was  an  increase  in  purchases  was  canned  and 
bottled  lemon  juice.  Consumers*  total  purchases  of  canned  single-strength 
juices  remained  practically  unchanged. 

Householders*  purchases  of  canned  single-strength  orange  juice  were 
equivalent  to  59  cases  (24  No.  2 cans)  per  1,000  persons  during  April- 
September  1953,  practically  unchanged  from  this  period  3 years  earlier. 
Smaller  purchases  by  families  in  the  high  income  and  lower  middle  income 
groups  were  offset  by  larger  purchases  by  low  income  families.  These 
low  income  families  partly  increased  their  purchases  in  response  to  the 
lower  prices  paid  for  this  canned  juice— about  32  cents  per  46-ounce  can 
compared  with  40  cents  in  April-September  1950. 
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The  entire  decline  in  canned  orange  juice  purchases  was  among  families 
with  children.  Lower  purchases  were  reported  irrespective  of  the  childrens 
ages.  These  declines,  however,  were  offset  by  a 20  percent  increase  in 
purchases  by  families  without  children  in  the  household.  There  was  a 
sharp  reduction  in  householders * purchases  of  canned  orange  juice  in  the 
Northeastern  region;  purchases  declined  from  an  average  of  about  3/4  of 
a 46-ounce  can  to  \ a can  per  capita.  This  loss,  was  offset  by  increased 
purchases  in  the  Southern,  Mountain-Southwestern,  and  Pacific  regions. 

Per  capita  purchases  during  April-Sept ember  1953  were  largest  in  the  South 
whereas  they  formerly  were  highest  in  the  Northeast  region. 

Purchases  of  canned  single-strength  grapefruit  juice  by  householders 
continued  at  about  the  same  rate  as  in  the  corresponding  period  of  1950. 

As  in  the  case  of  canned  orange  juice  however,  smaller  purchases  of 
canned  grapefruit  juice  by  upper  income  families  were  offset  by  increased 
purchases  by  those  in  the  low  income  group.  Again  price  was  a factor  in 
the  larger  purchases  of  low  income  families;  the  average  price  paid 
declined  from  37  cents  to  27  cents  per  1+6-ounce  can. 

Families  with  children  eitner  of  teen-age  or  6 to  12  years  old  bought  less 
canned  grapefruit  juice  than  in  the  earlier  period.  Families  without 
children  however,  increased  their  purchases.  There  was  also  a greater 
decline  in  purchases  by  families  in  the  large  cities  (100,000  population 
and  over)  than  among  those  in  smaller  cities  or  rural  areas.  Purchases 
in  rural  areas  increased  substantially. 

Substantial  reductions  in  the  volume  of  purchases  of  orange-grapefruit 
blended  juice  resulted  from  a decline  in  the  proportion  of  families  buying 
this  product.  Only  13  percent  purchased  instead  of  the  21  percent  in 
Apr il-Sept ember  1950.  Average  purchases  per  buying  family  remained 
practically  unchanged.  Le3s  blended  juice  was  purchased  by  each  of  the 
four  income  classes,  but  the  largest  percentage  decline  was  in  the  low 
income  families.  Purchases  declined  most  among  families  with  children. 

In  all  geographic  regions  except  in  the  South  purchases  were  reduced 
considerably.  The  largest  percentage  declines  in  purchases  per  thousand 
persons  were  in  the  Northeast  and  Mountain-Southwest  regions. 

The  per  capita  purchases  or  canned  single- strength  tangerine  juice  were 
only  about  one-third  as  large  in  Apri 1-Sept ember  1953  as  in  the  corres- 
ponding period  of  1950.  lower  and*  middle  income  families,  in  particular, 
bought  less  tangerine  juice  than  in  the  earlier  period.  Their  purchases 
were  only  a third,  or  less,  as  large  as  in  April-Sept ember  1950. 

Presence  of  children  appeared  to  be  a factor  in  the  lower  purchases. 

Ir  all  family  groups  for  which  data  were  tabulated,  fewer  families  bought 
canned  tangerine  juice  and  also  purchases  per  buying  family  were  down. 

About  a third  more  canned  and  bottled  lemon  juice  was  bought  by  house- 
hold consumers  during  April-Sept ember  1953  than  in  the  corresponding 
period  of  1950,  Purchases  in  the  later  period  were  equivalent  to  about 
4 cases  of  24  No.  2 cans  per  thousand  persons.  Most  of  the  increase 
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in  purchases  occurred  in  the  North  Central,  Southern,  and  Mountain- 
Southwestern  regions,  where  the  proportion  of  families  who  bought  increased 
considerably.  In  the  South  and  Mountain-Southwestern  regions,  there  was 
also  an  increase  in  the  average  volume  of  purchases — about  6 of  the  5 'fr- 
ounce cans  p*T  buying  family  compared  with  only  4 cans  in  the  previous 
period.  "Hie  average  volume  of  purchases  per  buying  family  increased 
among  those  families  with  children  6 years  of  age  or  older,  but  declined 
among  those  families  without  children  in  the  home.  This  decline  was  more 
than  offset  by  a larger  proportion  of  the  latter  families  buying  lemon 
juice. 

Families  in  all  income  groups  bought  more  canned  single-strength  pineapple 
juice  and  tomato  juice  than  3 years  earlier.  The  largest  increase  was  by 
low  income  families.  They  averaged  about  I of  a 46-ounce  can  of  pineapple 
juice  per  person  compared  with  l/3  of  a can  in  April-September  1950,  and 
2/3  of  a can  of  tomato  juice  rather  than  l/3  of  a can  per  person.  Increased 
purchases  of  pineapple  and  tomato  juice  were  reported  by  all  occupation 
groups,  except  executive  and  professional  classification,  and  by  practically 
all  the  family  sizes.  Canned  pineapple  juice  was  purchased  at  an  average 
price  of  about  30  cents  per  46-ounce  can  in  April-September  1953 — 8 cents 
less  than  in  the  same  period  of  1950.  There  was  no  decline  however,  in 
the  average  price  paid  for  canned  tomato  jui.ce. 


FRESH  CITRUS 

Purchases  of  fresh  citrus  fruits  by  U.  3.  household  consumers  were  up  10 
percent  in  April-September  1953  compared  with  this  6-month  period  3 years 
earlier,  although  the  percentage  of  families .buying  was  practically  un- 
changed. The  increase  came  from  larger  purchases  of  oranges  and  grapefruit 
which  were  reduced  in  price.  Consumers  reported  buying  about  the  same 
number  of  lemons  in  both  periods. 

Household  consumers  bought  the  equivalent  of  about  one  dozen  California- 
Arizona  oranges  per  person  during  April-September  1953,  almost  one-fifth 
more  than  in  the  corresponding  6 months  of  1950.  All  income  and  family 
size  groups  upon  which  data  were  classified  increased  their  purchases  of 
these  oranges.  Fewer  oranges,  however,  were  bought  by  families  with  any 
children  under  6 years  of  age.  Lower  prices  for  California- Arizona  oranges — 
39  cents  compared  with  46  cents  per  dozen  3 years  earlier — apparently 
caused  low  income  families  to  increase  their  purchases.  They  purchased 
an  average  of  slightly  less  than  one  dozen  per  person  in  the  6-month 
period  rather  than  the  two-thirds  of  a dozen  of  3 years  earlier.  Farmers 
also  increased  their  purchases  of  California- Arizona  oranges. 

Florida  oranges  are  not  available  during  all  the  months  April  through 
September.  The  quantity  bought  therefore  depends  somewhat  on  the  length 
of  the  marketing  season  for  the  given  year.  Total  shipments  and  pur- 
chases in  these  months  were  somewhat  less  than  in  1950#  Consequently, 
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purchases  of  Florida  oranges  by  most  all  family  groups — regardless  of 
income,  presence  of  children,  occupation,  education,  etc. — were  lower. 
Families  buying  Florida  oranges  paid  an  average  of  39  cents  a dozen  for  the 
fruit — 8 cents  less  than  in  the  spring  and  early  summer  of  1950. 

Consider  purchases  of  fresh  grapefruit  are  seasonally  low  during  the 
months  April-Sept ember  because  of  the  unavailability  of  grapefruit  from 
Florida — the  area  of  largest  production.  Purchases  during  those  months 
of  1953  totaled  about  2-1/3  grapefruit  per  capita,  a gain  of  more  than 
half  a grapefruit  per  capita  compared  with  3 years  earlier.  Purchases 
doubled  in  the  South  and  were  up  substantially  in  the  North  Central  region. 
The  only  group  not  reporting  increased  purchases  was  families  with 
children  under  6 years  of  age.  Teen-age  children  were  associated  with 
increased  purchases  where  children  were  present  in  the  family.  Low  income 
families  and  those  in  which  the  head  had  only  a grammer  school  education 
reported  about  a 60  percent  increase  in  their  grapefruit  purchases. 

During  April-September  1953  and  in  the  corresponding  period  of  1950, 
consumer  purchases  of  fresh  lemons  were  equal  to  only  about  b lemon  per 
capita.  Prices  they  paid  for  lemons  averaged  about  45  cents  per  dozen, 
slightly  higher  than  in  the  same  6 months  of  1950#  Therefore,  there  were 
no  appreciable  price  changes  to  influence  the  rate  of  purchases.  Purchases 
were  up  in  the  North  Central  region  and  especially  in  the  Southern  region. 
Large  purchases  of  frozen  concentrate  for  lemonade  in  all  regions  except 
the  South  possibly  affected  the  purchases  of  fresh  lemons. 

Families  without  children  in  the  household  continued  to  buy  twice  as  many 
lembns  per  capita  as  those  with  children.  Also,  the  larger  the  family } 
the  smaller  the  per  capita  rate  of  purchases.  Therefore,  family  size  and 
presence  of  children  appeared  to  be  closely  related  to  the  per  capita  rate 
of  lemon  purchases.  However,  large  families  purchased  more  lemons  per  buy- 
ing family  than  the  small  families.  Less  variation  occurred  in  purchases 
by  income  and  occupation  groups  than  in  April-September  1950. 


DRIED  FRUIT 

As  many  pounds  of  dried  prunes  were  bought  by  household  consumers  in  April- 
September  1953  as  in  the  same  months  of  1950  although  prices  for  this  fruit 
were  somewhat  higher.  Substantially  higher  retail  prices  for  dried  apricots 
and  dried  peaches,  however,  were  associated  with  a sizable  reduction  in 
consumer  purchases  of  these  two  products. 

Consumers  bought  about  one-third  of  a pound  of  dried  prunes  per  capita  in 
both  April-September  1950  and  1953*  Somewhat  less  dried  fruit  was  bought 
by  consumers  during  this  spring-summer  period  than  in  the  fall  and  xvinter 
months.  In  general,  the  pattern  of  dried  prune  purchases  by  family  income, 
family  size,  and  age  of  the  housewife  was  unchanged.  A significant  decline 
was  noted,  however,  in  purchases  by  families  with  children.  Irrespective 
of  the  childrens  ages,  purchases  by  these  families  were  down  an  average 
of  about  one-third.  On  the  other  hand,  purchases  by  families  without 
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children  in  the  home  increased  from  about  0.6  pound  per  capita  to  0.7  pound 
for  the  6-month  period. 

Households  in  which  the  head  of  the  family  had  only  a grammar  school  educa- 
tion bought  slightly  more  dried  prunes  than  in  the  earlier  period;  their 
purchases  averaged  about  0.4  pound  per  person.  Where  the  head  of  family 
had  a college  education,  purchases  declined  about  0.45  pound  per  capita  in 
April-Sept ember  19 53  from  the  average  of  slightly  more  than  0.50  pound  in 
the  earlier  6-month  period. 


Only  about  half  -as  many  pounds  of  dried  apricots — 25  pounds  per  1,000 
persons — were  purchased  by  consumers  in  April-Sept ember  1953  as  in  the  same 
months  of  1950..  This  very  sharp  reduction  in  consumer  buying  was  partly 
the  result  of  their  paying  an  average  price  of  72  cents  per  pound  for  dried 
apricots  compared  with  an  average  of  50  cents  in  these  months  of  1950. 


The  region  where  the  largest  proportion  of  families  (10  percent)  bought 
dried  apricots  continued  to  be  the  Kountain-Southweot • The  lowest  percent- 
age buying  was  again  in  the.  South  where  less  than  3 percent  purchase I. 
Though  there  was  little  variation  in  the  proportion  of  families  buying 
according  to  size  of  family  and  presence  of  children,  there  was'  a wide 
variation  ir  their  per  capita  rate  of  purchases.  Average  purchases  per 
person  in  large  families  (6  persons  or  more)  wore  only  a fourth  as  large 
as  in  ether  families.  Smaller  than  average 
by  families  with  children  up  to  12  years  of  ere. 


purchases  were  also  r 


voort  ed 


Drio  1 reaches  bought  by  householders  in  April- Sept ember  1953  equaled 
about  -20  pounds  per  ! ,900  persons  compared  with  28  pounds  during  these 
months  of  1950-  Consumers  reported  paying  an  average  of  47  cents  per 
pound  for  dried  peaches  compared  with  33  cents  in  the  1950  period.  In 
the  South,  purchases  of  51  pounds  per  1,000  persons  continued  to  be  the 
largest — ■more  than  double  those  in  any  of  the  other  geographic  regions. 
Smaller  than  average  per  capita  purchases  were  reported  by  upper  income 
families,  large  families,  and.  those  with  small  children.  Lower  purchases 
by  those  with  small  children  possibly  reflected  their  use  of  more  prepared 
fruits  for  children — those  in  baby  foods. 


Table  1. — Frozen  concentrated  juices,  and  ades,  and  single  strength  ades:  Percentage  of  all  families  buying, 

by  family  characteristics  and  place  of  residence,  April-September  1950  and  April-September  1953 


Item 

: 

Orange  : 

: 
: 

Grape 

All 

frozen 

concentrates' 

Single 
strength 
orangeade  — ^ 

Concentrate 

— 

Lemonade 

ror  ades  £/ 
Orangeade 

Frozen 

Shelf- 

pack 

: 

Frozen: 

: 

Shelf 

pack 

1950 

1953  ; 

1950 

1953 

1950  J 

1953 

1953 

1953 

1953 

19*3 ; 

1953 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

Per- 

cent 

cent 

cent 

cent 

cent 

cent 

cent 

cent 

cent 

cent 

cent 

United  States 

32.1 

49.7 

7.4 

16.5 

33.6 

51.9 

11.2 

29.1 

6.6 

3.2 

9.5 

Geographic  region 

Northeast 

48.1 

65.1 

12.0 

24.8 

49.9 

68.0 

7.0 

41.6 

7.7 

5.8 

9.6 

North  Central 

32.4 

50.4 

8.3 

17.3 

34.4 

52.9 

14.0 

30.1 

9.0 

3.0 

13.2 

South 

15.7 

30.5 

3.2 

8.6 

16. 4 

31.5 

U.9 

13.4 

2.2 

1/ 

3.9 

Mountain  and  Southwest 

20.1 

43.9 

3.7 

12.2 

21.2 

45.7 

15.0 

26.4 

6.1 

3.3 

10.2 

Pacific 

29.7 

54.3 

2.7 

14.0 

30.9 

56.8 

9.6 

30.3 

6.9 

2.7 

10.2 

Size  of  community 

Farm 

10.  U 

22.4 

1.9 

6.1 

10.9 

23.3 

13.9 

9.7 

4.2 

1.2 

7.6 

City  (Population) 

Under  10,000 

26.0 

40.4 

6.3 

u.5 

27.4 

42.2 

11.6 

22.2 

6.8 

2.5 

11.0 

10,000-99,999 

35.7 

54.8 

8.0 

17.6 

36.5 

55.8 

10.4 

31.4 

7.9 

3.6 

11.0 

100,000-499,999 

42.3 

59.6 

7.7 

20.4 

43.2 

62.7 

u.5 

37.7 

6.9 

2.9 

10.6 

500,000  and  over 

49.1 

66.6 

12.2 

24.2 

52.0 

69.7 

9.4 

40.9 

7.2 

5.0 

8.2 

Family  income 

Upper 

43.8 

64.0 

11.2 

23.1 

45.2 

66.2 

10.5 

38.6 

6.2 

3.2 

10.3 

Upper  middle 

35.4 

54.7 

6.4 

18.1 

36.7 

56.2 

12.7 

31.4 

8.2 

4.5 

11.0 

Lower  middle 

29.1 

45.0 

7.1 

14.8 

30.7 

47.9 

11.4 

26.4 

6.0 

2.7 

8.8 

Lower 

20.6 

34.6 

5.0 

9.6 

22.3 

36.6 

10.2 

19.7 

5.8 

2.3 

7.7 

Size  of  family 

1 and  2 members 

30.1 

45.1 

5.4 

11.4 

31.7 

47.3 

8.5 

26.3 

6.6 

2.2 

8.2 

3 members  : 36. 1 

49.1 

7.6 

16.6 

37.0 

52.9 

10.5 

28.9 

5.3 

3.4 

9.8 

4 and  5 members 

35.4 

58.9 

9.8 

22.7 

37.0 

60.2 

13.3 

34.6 

8.1 

4.4 

10.4 

6 and  over  : 18.9 

37.7 

4.4 

12.9 

20.6 

39.5 

14.1 

21.9 

4.5 

2.2 

10.0 

4/ 

Presence  of  children 

No  children 

30.5 

45.9 

6.0 

12.6 

31.9 

48.5 

9.2 

26.7 

6.1 

2.3 

8.1 

Under  6 years 

36.7 

54.7 

8.3 

20.4 

38.6 

56.7 

11.1 

30.7 

7.6 

3.9 

9.6 

6-12  years 

32.2 

51.1 

9.5 

19.8 

34.0 

52.6 

14.0 

30.6 

7.3 

4.0 

11.1 

13-20  years 

27.2 

47.6 

6.9 

16.5 

28.5 

49.0 

13.8 

28.2 

6.3 

3.4 

10.9 

Occupation  of  family  head 

Executive,  professional 

54.3 

71.9 

13.6 

24.7 

56.4 

73.7 

9.8 

41.1 

8.2 

3.2 

10.2 

Clerical,  sales,  service 

40.8 

57.7 

9.2 

19.8 

42.6 

60.0 

9.6 

36.4 

8.7 

5.1 

10.8 

Craftsman,  laborer 

29.1 

47.4 

6.5 

16.5 

30.5 

49.8 

13.2 

27.8 

5.6 

3.5 

9.4 

Farmer 

9.5 

20.4 

1.6 

5.7 

10.2 

21.7 

11.4 

8.6 

5.5 

1.5 

3,3 

Unclassified 

23.3 

38.4 

5.9 

8.9 

25.0 

41.1 

10.0 

23.2 

4.7 

1.2 

7.7 

Education  of  family  head 

Grammar  school 

21.2 

36.3 

4.3 

11.0 

22.1 

38.5 

13.2 

20.4 

4.9 

2.8 

8.6 

Some  high  school 

37.8 

58.9 

8.7 

21.7 

39.7 

61.0 

10.2 

36.1 

7.5 

4.1 

10.4 

Some  college 

49.5 

70.3 

12.9 

21.8 

52.1 

72.6 

7.2 

40.3 

9.5 

2.6 

10.2 

Age  of  housewife 

Under  35  years 

37.4 

51.4 

8.8 

17.1 

39.1 

53.6 

11.4 

28.7 

6.5 

4.1 

7.9 

35— UU  years 

32.6 

55.5 

9.1 

20.6 

34.1 

57.3 

12.1 

33.2 

6.6 

3.3 

11.2 

45  years  and  over 

29.7 

46.1 

5.9 

14.0 

31.2 

48.4 

10.7 

27.1 

6.6 

2.9 

9.1 

1 / Includes  purchases  of  other  frozen  concentrated  juices. 

\/  Family  characteristics  data  not  available  fcr  April-September  1950. 

3/  Too  few  purchases  reported  for  analysis. 

5/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  groups. 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  2. — Frozen  concentrated  juices,  and  ades,  and  single  strength  ades:  Average  number  of  purchases  per  buying 

family,  by  family  characteristics  and  place  of  residence,  April-Septeraber  1950  and 

April -September  1953 


Item 

1 

] 

S Orange 

X 

i Grape 

x 

All 

frozen 

concentrates 

y 

t 

• Single 

• strength 
orangeade 

; v 

Concentrate 

Lemonade 

: Shelf - 
Froaen;  pack 

for  ades 

: Orangeade 

i 8 She if - 

•Frozen;  . 

8 pack 

; 1950 

; 1953 

; 1950 

1953 

1950 

! 1953 

; 1953 

1953  ! 

1953 

; 1953  ; 

1953 

X 

t Num- 

Nun- 

Num- 

Nun- 

Num- 

Num- 

Num- 

Num- 

Num- 

Num- 

Num- 

* bar 

ber 

ber 

ber 

ber 

ber 

ber 

ber 

ber 

ber 

ber 

United  States 

: 

: 

s 6*9 

9.2 

3.2 

3.3 

8.0 

10.5 

3.6 

3.7 

1.6 

1.7 

3.2 

Geographic  region  : 

Northeast 

s 8.6 

11.6 

3.1* 

3.3 

10.1 

13.3 

3.5 

3.9 

1.7 

1.7 

2.8 

North  Central 

s 5.9 

8.1* 

3.3 

3.5 

7.0 

9.7 

3.6 

3.7 

1.5 

1.1* 

3.1* 

South 

s 5.5 

7.6 

1.8 

3.1* 

6.1 

8.6 

3.9 

3.0 

1.6 

3/ 

2.9 

Mountain  and  Southwest 

i 6.3 

7.3 

l*.i* 

3.2 

7.5 

8.6 

2.8 

3.9 

1.7 

2TU 

1*.2 

Pacific 

s 3.9 

7.6 

2.7 

2.2 

1*.3 

8.1* 

3.7 

3.3 

1.1* 

1.1* 

2.1* 

Size  of  community  : 

Farm 

: 2.9 

5.1* 

1.8 

2.6 

3.1* 

6.1 

3.6 

2.5 

1.2 

1.3 

3.1 

City  (Population)  i 

Under  10,000 

t 6.1 

7.6 

3.0 

3.3 

7.0 

8.7 

3.2 

3.1* 

1.3 

1.1* 

3.9 

10,000-99,999 

* 6.7 

8.1* 

3.5 

l*.l 

8.1 

10.2 

3.3 

3.7 

1.7 

2.6 

3.1 

100,000-1*99  >999 

* 7.1 

8.9 

3.3 

3.0 

8.5 

10.2 

1*.3 

3.7 

1.1* 

1.2 

2.7 

500,000  and  over 

s 7.9 

11.3 

3.1* 

3.2 

9.2 

12.7 

3.5 

3.9 

1.9 

1.7 

2.8 

Family  income  t 

Upper 

* 8.3 

9.9 

1*.0 

3.1* 

9.9 

11.5 

3.7 

3.8 

1.8 

2.3 

3.3 

Upper  middle 

* 6.7 

9-9 

3.8 

3.6 

7.9 

11.5 

3.5 

3.9 

1.5 

1.5 

3.0 

Lower  middle 

* 6.2 

8.8 

2.1 

2.8 

7.0 

9.7 

3.8 

3.5 

1.5 

1.5 

3.0 

Lower 

* 5.1 

7.3 

2.5 

3.0 

6.0 

8.3 

3.3 

3.3 

1.5 

1.1* 

3.1* 

Size  of  family  t 

1 and  2 members 

* 5.1* 

7.6 

2.7 

2.5 

6.3 

8.1* 

2.9 

3.3 

1.1* 

1.2 

3.1 

3 members 

> 6.9 

9.3 

3.1 

2.6 

8.0 

10.2 

li.O 

3.7 

1.8 

2.1 

3.1* 

1*  or  5 members 

: 7.8 

10.3 

3.5 

3.7 

9.2 

12.1 

l*.o 

U.0 

1.6 

1.7 

3.2 

6 and  over 

: 7.7 

9.9 

3.7 

1*.8 

8.2 

11.8 

3.1 

3.0 

1.7 

1.2 

2.8 

Presence  of  children  ^ : 

No  children 

: 5.9 

7.8 

2.6 

2.5 

6.9 

8.7 

3.0 

3.1* 

1.5 

1.3 

3.0 

Under  6 years 

* 7.2 

10.7 

3.8 

l*.l 

8.1* 

12.6 

U.3 

3.8 

1.6 

1.3 

3.0 

6-12  years 

* 8„1 

10.6 

3.7 

3.9 

9.5 

12.1* 

i*.0 

3.8 

1.5 

2.0 

3.0 

13-20  years 

* 7.1 

9.5 

3.1* 

3.5 

8.3 

10.9 

3.5 

3.9 

1.8 

2.1 

3.8 

Occupation  of  family  head  * 

Executive,  professional 

: 8.6 

10.6 

l*.o 

3.7 

10.1* 

12.5 

3.1 

l*.o 

1.6 

2.3 

3.1 

Clerical,  sales,  service 

: 6.8 

9.5 

2.8 

2.9 

7.8 

10.8 

3.1* 

3.7 

1.8 

1.2 

2.3 

Craftsman,  laborer 

: 6.5 

9.1 

3.2 

3.3 

7.5 

10.3 

3.7 

3.5 

1.1* 

1.8 

3.5 

Farmer 

: 2.1 

5.1* 

2.0 

3.0 

2.6 

6.2 

l*.o 

2.3 

1.2 

1.3 

3.3 

Unclassified 

: 5.U 

7.0 

2.2 

2.6 

6.3 

7.7 

3.6 

3.1* 

1.7 

1.0 

3.6 

Education  of  family  head  * 

Grammar  school 

* 6.1 

7.5 

3.0 

3.2 

7.0 

8.6 

3.5 

3.3 

1.5 

1.8 

3.2 

Some  high  school 

: 6.3 

10.1 

3.0 

3.3 

7.1* 

11.7 

3.8 

3.8 

1.6 

1.1* 

3.0 

Same  college 

* 8.5 

10.2 

3.7 

3.3 

10.1 

11.7 

3.3 

3.9 

1.7 

2.1 

3.U 

Age  of  housewife  t 

Under  3$  years 

* 6.6 

9.6 

3.1 

l*.o 

7.8 

11.2 

3.9 

3.8 

1.5 

1.9 

2.6 

35-1*1*  years 

* 7.7 

10.3 

1*.3 

3.5 

9.3 

11.9 

3.8 

3.7 

1.7 

1.8 

3.0 

1*5  years  and  over 

x 6,5 

X 

8.1* 

2.1* 

2.7 

7.1* 

9.1* 

3.3 

3.6 

1.5 

1.1* 

3.1* 

1/  Includes  purchases  of  other  frozen  concentrated  Juices. 

2/  Family  characteristics  data  not  available  far  April- September  1950. 

3/  Too  few  purchases  reported  for  analysis. 

k/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  groups. 


Sources  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 


10 


Table  3.-  Frozen  concentrated  juices,  and  ades,  apd  single  strength  adess  Average  volume  of  purchases 
per  buying  family,  by  family  characteristics  and  place  of  residence, 
April-September  1950  and  April-September  1953 


Item 

! 

Orange 

Grape 

All  frozen 
concentrates  1/ 

Single 

strength 

orangeade 

y 

Concentrate 

Lemonade 

'or  ades  2/ 
Orangeade 

Frozen 

Shelf- 

pack 

Frozen 

Shelf- 

pack 

: 1950  1 

: i 

1953 

1950  ; 

1953 

1950 

s 1953 
: 

1953 

1953 

1953 

1953 

1953 

(Cans  3/  Cans  3/  Cans  3 / C 

l 

ans  3/  Cans  3/  Cans  3/ 

Cans  3/ 

Cans  3/  Cans  3/  Cans  3/  Cans  3/ 

United  States 

l 

: 33.2 

26.2 

U.5 

5.8 

1U.7 

28.1 

5.1 

8.7 

3.2 

3.6 

7.3 

Geographic  region 

i 

Northeast 

: 17.3 

32.1* 

U.5 

5.8 

19.0 

35.1 

U.9 

9.0 

3.2 

3.6 

6.2 

North  Central 

: 10.2 

23.6 

U.3 

6.0 

11.7 

25.3 

5.0 

9.0 

3.U 

2.8 

8.7 

South 

: 11.1 

21.5 

2.3 

6.0 

11.7 

23.0 

5.3 

6.2 

2.6 

U/ 

5.8 

Mountain  and  Southwest 

i 13.0 

20.2 

11.3 

6.2 

15.8 

22. U 

U.2 

10.5 

3.2 

67o 

9.U 

Pacific 

l 7.3 

23.U 

l*.o 

3.8 

7.9 

2U.5 

5.9 

8.7 

3.0 

3.U 

U.9 

Size  of  community 

t 

Farm 

: 5.5 

15.8 

2.1 

U.7 

6.2 

16.8 

5.3 

6.8 

2.6 

3.2 

7.5 

City  (Population) 

Under  10,000 

: 11.3 

19.1* 

5.3 

5.3 

X2.8 

20.9 

U.5 

7.9 

2.3 

3.0 

9.2 

10,000-99,999 

: 12.6 

23.0 

1*.3 

7.2 

1U.3 

26.2 

U.9 

8.7 

3.U 

5.5 

6.0 

100,000-1*99,999 

s 15.1 

26.1* 

5.1 

5.5 

17.1 

28.3 

5.9 

9.6 

3.2 

2.8 

6.8 

500,000  and  over 

i iS.h 

i 

32.1* 

U.5 

5.5 

36  .9 

3U.5 

u.e 

9.0 

3.8 

3.6 

6.U 

Family  income 

Upper 

: 17*5 

29.1* 

5.5 

6.2 

19.6 

32.2 

5.6 

9.U 

3.2 

U.3 

8.3 

Upper  middle 

: 12.2 

29.0 

5.8 

6.2 

13.9 

31.5 

U.9 

9.U 

3.2 

3.8 

7.5 

Lower  middle 

: 11.9 

23.9 

2.8 

U.7 

12.0 

2U.7 

5.2 

7.9 

3.U 

3.6 

7.0 

Lower 

s 8.3 

18.1 

3.6 

5.5 

9.6 

19.6 

U.U 

7.5 

2.8 

2.6 

6.0 

Size  of  family 

1 and  2 members 

! 9.2 

18.5 

3.8 

U.o 

10.2 

19.8 

3.6 

7.7 

2.8 

2.6 

6.0 

3 members 

t 12.1* 

21*.  9 

U.o 

U.o 

13.9 

25.6 

6.3 

8.3 

U.l 

U.5 

8.5 

1*  and  5 members 

: 16.!* 

30.9 

5.1 

6.U 

18.3 

2U.1 

10.0 

3.0 

3.6 

7.3 

6 and  over 

: 16.6 
t 

33.1* 

U.5 

10.0 

16.6 

36.8 

U.5 

7.9 

3.8 

3.8 

8.3 

Presence  of  children  5/ 

! 

1 

No  children 

: 10. 2 

19.2 

3.6 

U.o 

U.5 

20.2 

3.8 

7.7 

3.0 

2.8 

6.2 

Under  6 years 

t 11*.  7 

32.0 

6.0 

7.2 

16.  U 

3U.9 

6.3 

9.6 

3.U 

2.8 

7.7 

6-12  years 

t 17.0 

33.1* 

5.5 

7.0 

18.7 

36.6 

5.8 

9.6 

3.2 

U.5 

7.5 

13-20  years 

s lli.3 

t 

29.6 

U.3 

6.6 

15.8 

32.2 

5.2 

9.6 

3.6 

U.9 

9.6 

Occupation  of  family  head 

Executive,  professional 

i 17.0 

32.1* 

5.5 

6.6 

19.6 

35.6 

U.6 

10.0 

3.U 

U.5 

8.1 

Clerical,  sales,  service 

t 12.6 

25.1 

3.6 

U.9 

13.6 

27.3 

U.6 

8.3 

3.2 

2.3 

U.3 

Craftsman,  laborer 

i 13.0 

25.6 

U.9 

5.8 

1 7 

27.3 

5.3 

8.5 

3.0 

U.l 

8.5 

Farmer 

1 3.8 

15.8 

2.1 

5.8 

U.5 

17.3 

6.1 

6.2 

2.6 

U.l 

7.7 

Unclassified 

t 9.6 

17.5 

3.U 

U.3 

10.6 

18.3 

U.l 

8.3 

3.2 

2.8 

7.0 

Education  of  family  head 

Grammar  school 

: 11.1 

20.7 

U.O 

5.3 

32  .1 

22.0 

5.0 

7.7 

3.0 

U.l 

7.0 

Some  high  school 

: 12.1 

28.2 

3.8 

5.5 

13  .U 

30.5 

5.2 

9.U 

3.U 

3.2 

7.0 

Some  college 

: 17.5 

t 

30.9 

5.8 

6.6 

19.6 

33.7 

U.9 

9.0 

3.0 

U.l 

8.5 

Age  of  housewife 

} 

Under  35  years 

j 13.0 

28.5 

U.O 

7.7 

1U.5 

31.3 

5.U 

9.0 

3.U 

3.8 

5.5 

35-UU  years 

: 15.1* 

30.7 

6.2 

6.U 

17.7 

33.3 

5.6 

9.2 

3.6 

U.5 

1.1 

1*5  years  and  over 

: 12.2 
i 

22.1* 

3.U 

U.5 

13.2 

23.9 

U.6 

8.3 

2.8 

3.0 

7.7 

1/  Includes  purchases  of  other  frozen  concentrated  juices. 

2/  Family  characteristics  data  not  available  for  April-September  1950. 

7/  Number  of  6-ounce  cans  except  for  single'-strength  orangeade,  U6-ounce  cans. 

E/  Too  few  purchases  reported  for  analysis. 

5/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more  groups. 


Sources  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  4.-  Frozen  concentrated  juices,  and  ades,  and  single-strength  ados:  Average  price  paid  per 

6-ounce  can  by  household  consumers,  by  family  characteristics  and  place  of  residence, 
April-September  1950  and  April-Seotember  1953  1/ 


Single 

Concentrate  for  ades 

zl 

Item 

0rJ 

nge 

Grape 

strength 

orangeade 

Lemonade 

Orangeade 

2/ 

r’rozrfn 

; Shelf- 

Frozen 

: Shelf- 

; pack 

: pack 

1950 

! 1953 

1950  ] 

3 953 

1953 

1953 

; 1953 

1903 

; 1953 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

United  States 

26.it 

16.8 

26.5 

?1  n 

27.6 

17.1 

15.2 

16.9 

15.8 

Geograchic  region 

Northeast 

26.5 

16.9 

25.9 

20.7 

27.5 

17.4 

15.2 

16.9 

15.9 

North  Central 

26.2 

17.1 

26.5 

22.7 

27.5 

17.3 

15.2 

17.1 

15.6 

South 

26.1 

16.0 

26.6 

22.4 

27.8 

17.5 

15.1 

3/ 

16.2 

Mountain  and  Southwest 

26.3 

17.1 

29.7 

21.8 

?8.2 

16.8 

15.5 

i5.4 

16.2 

Pacific 

25- U 

16.2 

23.9 

21.3 

27.0 

15.3 

15.3 

14.9 

15.9 

Size  of  community 

Farm 

City  (Population) 

26.9 

16.9 

26.7 

22.9 

27.7 

17.4 

15.4 

J6.6 

15.8 

Under  10,000 

27.4 

17.6 

28.1 

22.7 

29.0 

17.9 

15.5 

16.7 

16.2 

10,000-99,999 

27.0 

16.8 

26.2 

22.5 

26.6 

17.5 

15.1 

17.6 

15.6 

100, 900-l;ob,999 

25.5 

16.3 

25-5 

21.5 

27.4 

16.7 

15.4 

17.7 

15.6 

500,000  and  over 

26.0 

16.7 

25.9 

20.9 

26.9 

16.9 

15.1 

16.6 

15.7 

Family  income 

Uoper 

26.5 

16.9 

26.2 

21.9 

28.3 

17.3 

15.5 

17.0 

15.7 

Upper  middle 

26.2 

16.5 

27.6 

a. 4 

27.1 

16.8 

14.8 

17.2 

15.9 

Lower  middle 

26.2 

16.9 

26.1 

21.6 

28.1 

17.2 

15.2 

16.1 

16.0 

Lower 

26,7 

17.0 

25.9 

21.6 

26.8 

17.0 

15-7 

17.2 

15.8 

: 

Size  of  family  : 

1 and  2 members 

26.9 

17.0 

26.6 

21.8 

27.1 

17.4 

15.2 

17.1 

16.0 

3 members 

26.3 

16.9 

25.7 

21.5 

27.8 

17.1 

15.3 

17.5 

15.8 

it  and  5 members 

26.1 

16.6 

26.8 

21.8 

27.7 

16.9 

15.2 

16.6 

15.8 

6 and  over 

26.8 

16.8 

26.5 

21.4 

27.7 

17.1 

15.1 

16.1 

15.8 

Presence  of  children  it/ 

No  children 

26.6 

17.0 

26.3 

21.8 

27.2 

17.3 

15.3 

17.2 

15.8 

Under  6 years  j 26.2 

17.0 

27.1 

21.3 

28.4 

17.2 

15.4 

16.6 

15.9 

6-3  2 years 

26.2 

16.5 

27.0 

21.5 

28.0 

16.8 

15.2 

16.5 

10.8 

13-20  years 

26.3 

16.6 

26.0 

21.6 

27.2 

17.0 

15.3 

16.9 

15-9 

Occupation  of  family  head 

14.9 

17.6 

15.9 

Executive,  orofessional  s 26.4 

16.5 

26.0 

22.0 

28.0 

17.0 

Clerical,  sales,  service 

26.4 

17.2 

26.3 

21.2 

28.9 

17.3 

15.6 

17.1 

15.7 

Craftsman,  laborer 

26.4 

16.7 

27.1 

21.4 

27.0 

17.0 

15.2 

16.7 

15.9 

Farmer 

26.6 

17.0 

26.6 

23.2 

27.6 

17.9 

15.2 

16.1 

15.8 

Unclassd  fied 

26.0 

16.8 

27.4 

21.7 

27.7 

17.0 

15.7 

16.8 

15.9 

Education  of  familv  head 

Grammar  school 

26.5 

16.8 

26.1 

21.6 

27.3 

17.2 

15.2 

17.0 

15.9 

Some  high  school 

26.2 

17.0 

26.1 

21.7 

28.0 

17.0 

15.2 

16.4 

15.7 

Some  college 

26.4 

16.4 

27.? 

21.7 

28.3 

17.0 

15.4 

17.9 

15.9 

Age  of  housewife 

Under  35  years 

26.1 

16.8 

25.9 

21.7 

28.7 

17.2 

14.8 

16.9 

16.0 

35— UU  years 

26.4 

16.7 

26.9 

21.4 

27.6 

36.7 

15.2 

16.4 

15.8 

U5  years  and  over 

26. 4 

16.8 

26.3 

21.9 

27.2 

17.3 

15.5 

17.3 

15.9 

1/  Price  per  6-ounce  can  except  for  single-strength  orangeade,  per  46-ounce  can. 

2/  Faznily  characteristics  data  not  available  for  April-September  1950. 

3/  Too  few  purchases  reported  for  analysis. 

XT/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or 
more  groups. 

Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  5.-  Frozen  concentrated  juices  and  ades,  and  single-strength  adesj  Volume  of  purchases  per  1,000  capita, 
by  family  characteristics  and  place  of  residence,  April-September  1950  and 
April-September  1953  l/ 


: 

s 

Single 

Concentrate  for  ades  3/ 

: 

: 

Item 

Orange 

3 

3 

Grape 

: All  frozen 

: concentrates  2/ 

strength 

orangeade 

Lemonade 

Orangeade 

3 

3 

1/ 

Frozen  ' 

Shelf- 

Frozen 

Shelf- 

: 

: 

3 

pack 

pack 

1950 

| 1953 

3 

3 

1950  5 

3 

1953 

! 1950 

3 

* 1953 

3 

1953 

1953  5 
: 

1953 

1953 

1953 

t Gallons  Gallons  Gallons  Gallon 

3 Gallons  Gallons 

Cases  i*/ 

Gallons 

Gallons 

Gallons  Gallons 

United  States 

55 

172 

l* 

12 

61* 

191* 

17 

3l* 

3 

2 

9 

Geographic  region 

1*9 

Northeast 

105 

2B2 

7 

19 

120 

318 

10 

3 

3 

8 

North  Central 

hi* 

163 

5 

11* 

53 

181* 

22 

36 

1* 

1 

16 

South 

20 

79 

1 

6 

22 

88 

17 

10 

1 

5/ 

3 

Mountain  and  Southwest 

35 

121 

6 

10 

1*1* 

139 

20 

37 

3 

3 

13 

Pacific 

31 

183 

2 

8 

35 

200 

18 

38 

3 

l 

7 

Size  of  community 

y 

Farm 

City  (Population) 

6 

hi 

3 

7 

1*6 

19 

8 

1 

l 

7 

Under  10,000 

38 

107 

l* 

8 

1*5 

120 

16 

21* 

2 

l 

11* 

10,000-99,999 

6u 

176 

5 

18 

75 

201* 

16 

38 

1* 

3 

9 

100, 000-1*99, 999 

87 

2 111 

c 

15 

100 

21*2 

21 

1*9 

3 

1 

10 

500,000  and  over 

99 

293 

7 

18 

115 

327 

11* 

1*9 

1* 

2 

7 

Family  income 

Upper 

87 

229 

7 

17 

101 

259 

16 

1*1* 

2 

2 

10 

Upper  middle 

5h 

198 

5 

11* 

63 

222 

IE 

37 

3 

2 

10 

Lower  middle 

1*6 

136 

3 

9 

51 

151 

17 

27 

3 

1 

8 

Lower 

25 

lOh 

3 

9 

32 

119 

17 

21* 

3 

1 

8 

Size  of  family 

1 and  2 members 

67 

213 

5 

12 

81 

238 

18 

51 

1* 

1 

12 

3 members 

68 

190 

5 

11 

78 

211 

21* 

37 

3 

2 

13 

1*  and  5 members 

61 

195 

5 

16 

72 

219 

18 

37 

3 

2 

8 

6 and  over 

21 

86 

1 

9 

23 

100 

10 

12 

1 

1 

6 

Presence  of  children  7/ 

No  children 

60 

181* 

1* 

10 

72 

208 

17 

hi* 

U 

1 

10 

Under  6 years 

69 

161 

6 

11* 

80 

182 

15 

27 

o 

1 

7 

6-12  years 

65 

163 

6 

13 

76 

183 

18 

28 

2 

2 

8 

13-20  years 

hi* 

138 

3 

10 

51 

151* 

16 

26 

2 

2 

10 

Occupation  of  family  head 

Executive,  professional 

128 

306 

10 

22 

152 

3hh 

11* 

5h 

h 

2 

11 

Clerical,  sales,  service 

71 

209 

5 

11* 

81 

23h 

11* 

hh 

h 

2 

7 

Craftsman,  laborer 

1:5 

11*6 

h 

11 

52 

163 

19 

28 

2 

2 

10 

Farmer 

1* 

39 

6/ 

1* 

5 

1*5 

19 

6 

2 

1 

8 

Unclassified 

1*2 

121* 

E 

7 

51 

11*0 

17 

35 

3 

1 

10 

Education  of  family  head 

Grammar  school 

29 

98 

2 

8 

33 

m 

20 

20 

2 

1 

8 

Some  high  school 

59 

218 

1* 

16 

69 

21*5 

16 

hh 

3 

2 

10 

Seme  college 

123 

308 

11 

20 

11*5 

31*1* 

11 

51 

h 

9 

1? 

Age  of  housewife 

Under  35  years 

57 

158 

h 

11* 

66 

180 

15 

27 

2 

2 

5 

35-hh  years 

55 

188 

6 

11* 

66 

210 

17 

3h 

3 

2 

10 

Ii5  years  and  over 

53 

167 

3 

10 

61 

187 

18 

37 

3 

1 

11 

1/  These  figures  represent  the  average  volume  of  purchases  per  1,000  capita,  based  upon  all  families,  including  those 
that  did  not  make  any  purchases  during  the  6-month  period. 

2/  Includes  purchases  of  other  frozen  concentrated  juices. 

3/  Family  characteristics  data  not  available  for  April-September  1950. 

E/  Equivalent  cases  2h  No.  2 cans — 1*32  ounces  per  case. 

3/  Too  few  purchases  reported  for  analysis. 

5/  Less  than  0.5  gallon. 

7/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more  groups. 
Source:  National  Consumer  Panel  of  Market  P.esearch  Corporation  of  America. 
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Ihble  6. — Canned  juices:  Percentage  of  all  families  buying,  by  family  characteristics  and 

place  of  residence,  Apr! 1-Gept ember  1950  and  Aprll-September  1953 


Item 

Orange 

Grap  efruit 

Orange-gpft. 

blend 

Tangerine 

: Lemon 

1950  : 

1953 

1950  : 

1953 

193)  : 

1953 

1950  : 

1953 

: 1950  : 

1953 

Percent 

Percent 

Percent 

Percent 

Percen  t 

United  States 

38.3 

35.2 

26.7 

24.8 

21.2 

13.2 

8.9 

3.5 

13.4 

17.8 

Geographic  region 

Northeast 

38.9 

25.9 

30.6 

24.5 

28.3 

15.2 

12.4 

4.4 

17.4 

21.0 

North  Central 

39.1 

35.5 

23.0 

23.4 

22.1 

15.0 

10.5 

5.0 

15.9 

23.1 

South 

39.7 

46.2 

19.5 

22.7 

12.  2 

9.4 

4.7 

1.9 

5.3 

8.1 

Mountain  and  Southwest 

40.4 

38.3 

29.8 

26.4 

13.8 

8.6 

6.0 

2.8 

7.7 

14.7 

Pacific 

33.3 

31.8 

39.4 

31.4 

24.2 

15.4 

4.2 

1.6 

15.4 

18.9 

Size  of  community 

Farm 

37.7 

40.8 

19.6 

20.3 

12.7 

8.3 

4.5 

3.1 

7.5 

13.2 

City  (Population) 

Under  10,000 

42.1 

41.9 

24.5 

24.8 

21.7 

11.8 

7.2 

3.6 

10.6 

15.7 

10,000-99,999 

38.6 

32.1 

24.5 

26.1 

21.7 

15.9 

10.1 

3.6 

13.7 

18.5 

100,000-499,999 

39.1 

34.1 

30.5 

23.4 

23.1 

13.1 

13.6 

3.9 

12.7 

16.4 

500,000  and  over 

36.3 

28.4 

33.  8 

28.1 

26.4 

16.2 

11.5 

3.4 

20.6 

23.0 

Family  inc  ome 

Upper 

38.8 

32.6 

30.4 

25.8 

22.9 

15.1 

9.4 

4.3 

17.2 

20.5 

Upper  middle 

40.2 

35.6 

26.9 

22.  8 

24.8 

13.5 

8.9 

2.4 

13.6 

15.4 

Lower  middle 

40.2 

34.2 

25.1 

22.9 

19.7 

12.2 

7.9 

3.4 

12.7 

17.5 

Lower 

35.  9 

38.4 

24.5 

27.8 

17.8 

11.8 

9.2 

3.9 

10.2 

16.9 

Size  of  family 

1 and  2 members 

34.5 

34.7 

30.0 

28.9 

22.7 

14.8 

9.5 

3.7 

11.6 

18.4 

3 msnbers 

37.2 

37.4 

27.5 

24.6 

20.2 

13.3 

9.1 

3.0 

12.7 

13.7 

4 and  5 members 

41.4 

31.9 

25.5 

22.3 

22.1 

11.7 

8.9 

3.8 

15.2 

16.7 

6 and  over 

44.3 

41.7 

20.6 

20.8 

17.2 

12.3 

6.5 

2.7 

13.8 

17.6 

Presence  of  children  2/ 

No  children 

35.9 

35.3 

31.2 

29.0 

22.7 

14.6 

9.4 

3.5 

11.6 

18.1 

Und  er  6 years 

38.6 

35.0 

18.9 

19.5 

18.1 

10.4 

7.8 

2.8 

13.3 

17.1 

6-12  years 

40.7 

33.6 

21.5 

19.0 

18.5 

11.7 

8.0 

3.0 

15.0 

16.3 

13-20  years 

42.1 

36.8 

25.2 

24.4 

21.6 

12.8 

8.6 

4.1 

15.1 

17.2 

Occupation  of  family  head 

Executive,  professional 

40.4 

33.6 

31.9 

27.0 

27.3 

15.6 

10.9 

3.9 

17.8 

22.4 

Clerical,  sales,  service 

38.3 

31.0 

30.3 

24.7 

23.9 

14.9 

9.9 

4.5 

14.5 

20.6 

Craftsman,  laborer 

38.6 

35 .6 

25.7 

23.1 

20.5 

11.8 

9.2 

2.9 

14.4 

14.7 

Farmer 

37.3 

40.6 

18.1 

19.5 

13.0 

9.2 

4.3 

2.6 

7.1 

14.0 

Unclassifi  ed 

40.3 

37.4 

28.1 

31.3 

22.2 

14.4 

9.4 

3.9 

9.7 

18.9 

Education  of  family  head 

Grammar  school 

36.4 

37.9 

24.0 

25.2 

17.4 

11.5 

7.0 

3.6 

11.9 

15.4 

Some  high  school 

41.0 

33.2 

26.6 

23.3 

24.0 

14.2 

9.9 

2.9 

14.5 

20.3 

Some  college 

40.9 

31.5 

33.8 

27.0 

26.1 

16.1 

11.7 

4.3 

15.1 

19.7 

Age  of  housewife 

Under  35  years 

37.1 

34.6 

21.3 

16.2 

17.2 

10.9 

8.4 

2.0 

12.9 

15.5 

35-44  years 

37.0 

31.8 

22.7 

21.8 

21.6 

12.1 

8.0 

3.4 

13.9 

16.8 

45  years  and  over 

40.3 

37.2 

30.9 

29.2 

22.6 

14.5 

9.5 

4.0 

13.3 

19.1 

Conti  nued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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feble  6. — Canned  juices:  Percentage  of  all  families  buying,  by  family  characteristics  and  place 

of  residence,  April-Septeml}er  1950  and  April-September  1953 — Continued 


Item 

Grape 

Pineapple 

Prune 

Tomato 

AH  y 

canned  juices- 

1950 

: 1953 

1950  : 

1953 

1950 

: 1953 

1950 

: 1953 

1950 

: 1953 

Percent 

Perc  on  t 

Percent 

Percent 

Percai  t 

United  States 

17.3 

20.2 

37.0 

39.3 

16.2 

15.8 

44.2 

47.1 

81.0 

83.9 

Geographic  region 

Northeast 

20.1 

21.8 

49.4 

47.7 

25.2 

23.6 

53.0 

50.9 

89.4 

87.0 

North  Central 

13.7 

16.3 

32.0 

32.0 

12.3 

12.1 

38.9 

41.4 

79.0 

82.  7 

South 

13.9 

17.6 

22.9 

29.3 

8.2 

10.2 

30.5 

39.8 

67.3 

77.3 

Mountain  and  Southwest 

23.8 

24.9 

35.8 

43.9 

13.2 

14.7 

50.4 

52.3 

83.4 

86.3 

Pacific 

21.2 

26.5 

47.9 

52.1 

20.0 

18.0 

57.9 

60.8 

88.5 

89.8 

Size  of  community 

Farm 

9.3 

12.2 

21.9 

26.8 

6.8 

5.3 

23.6 

28.7 

62.5 

71.4 

City  (Population) 

Under  10,000 

12.9 

15.4 

30.5 

34.2 

12.0 

12.2 

37.5 

43.3 

78.7 

81.3 

10,000-99,999 

16.0 

20.6 

36.5 

40.3 

14.3 

15.3 

52.1 

49  .5 

87.6 

85.6 

100,000-499,999 

26.0 

25.8 

42.9 

40.3 

18.0 

16.3 

53.0 

50.8 

88.5 

87.6 

500,000  and  over 

25.3 

25.5 

53.2 

50.2 

27.5 

24.3 

59.5 

58.6 

91.4 

91.0 

Family  income 

Upper 

19.2 

24.3 

41.6 

42.4 

19.3 

17.6 

50.7 

55.1 

86.6 

88.5 

Upper  middle 

18.5 

21.9 

39.6 

42.4 

17.3 

16.0 

47.7 

49.0 

83.5 

86.2 

Lower  middle 

17.9 

20.2 

35.7 

37.3 

14.3 

15.9 

41.5 

45.6 

79.6 

81.8 

Lower 

13.8 

14.3 

31.7 

34.8 

13.4 

13.4 

■ 37.2 

38.3 

74.5 

78.6 

Size  of  family 

1 and  2 members 

15.6 

16.9 

33.0 

37.8 

15.2 

15.4 

40.3 

43.5 

80. S 

83.4 

3 members 

17.7 

21.4 

39.8 

40.0 

19.2 

17.0 

46.9 

47.8 

83.8 

86.3 

4 and  5 members 

19.5 

23.5 

40.3 

42.3 

16.0 

16.6 

47.0 

50.2 

81.5 

84.9 

6 and  over 

14.0 

18.1 

31.7 

33.7 

13.1 

12.3 

40.2 

46.9 

74.1 

78.1 

Presence  of  children  2 / 

No  child  ren 

16.1 

17.6 

34.9 

39.2 

16.9 

15.7 

42.2 

44.1 

81.1 

83.3 

Under  6 years 

19.3 

22.1 

38.6 

39.0 

16.5 

16.6 

46.4 

49.1 

80.2 

83.9 

6-12  years 

17.2 

22.3 

38.4 

39.2 

15.2 

14.7 

44.9 

49.5 

80.2 

83.4 

13-20  years 

15.9 

19.4 

36.6 

37.4 

12.2 

14.6 

43.5 

47,6 

78.0 

81.9 

Occupation  of  family  head 

Executive,  professional 

23.5 

25.5 

49.2 

47.0 

18.2 

18.1 

57.0 

58.2 

91.5 

91.8 

Clerical,  sales,  service 

18.7 

20.5 

40.8 

41.0 

20.4 

19.7 

53.0 

52.  8 

88.6 

86.7 

Craftsman,  laborer 

17.8 

21.2 

37.0 

39.0 

16.8 

16.1 

43.7 

46.6 

81.2 

83.2 

Farmer 

7.8 

11.0 

20.9 

25.7 

6.2 

5.3 

22.5 

27.4 

60.4 

70.6 

Unclassif  ied 

18.4 

17.3 

35.  4 

38.4 

18.1 

15.2 

41.3 

41.3 

79.5 

82.1 

Education  of  family  head 

Grammar  school 

13.1 

17.2 

32.0 

34.  3 

14.0 

13.9 

36.6 

39.6 

73.5 

80.1 

Some  high  school 

20.2 

21.9 

39.9 

42.7 

18.5 

17.5 

48.9 

53.7 

86.5 

86.4 

Some  college 

23.0 

25.4 

44.9 

47.0 

17.5 

17.7 

55.3 

55.4 

90.3 

89.8 

Age  of  housewife 

Under  35  years 

19.9 

19.7 

37.5 

36.7 

15.5 

14.7 

47.9 

50.8 

80.5 

84.2 

35-44  years 

18.0 

23.  S 

39.1 

42.1 

17.8 

17.4 

44.7 

48.7 

79.8 

84.1 

45  years  and  over 

15.9 

18.4 

35.8 

38.6 

15.5 

15.2 

42.5 

44.  9 

81.8 

83.7 

1/  Includes  purchases  of  other  canned  juices. 

2/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  incluled  in 

two  or  more  croups. 


Source:  National  Consisaer  Panel  of  Market  Research  Corporation  of  America. 
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Table  7. — Canned  juices:  Average  number  of  purchases  per  buying  family,  by  family  characteristics 

and  place  of  residence,  Apri  1-Sept  ember  1950  arid  April-Septanber  1953 


Item 

Orange 

Grapefruit 

Orange-gpft. 

blend 

Tangerine 

Lenon 

1950  : 

1953 

1950 

1953 

1950  : 

1953 

1950 

1953 

1950  : 

1953 

Number 

Number 

Number 

Number 

Number 

United  States 

4.3 

4.3 

3.8 

3.6 

2.9 

2.9 

2.2 

1.6 

2.5 

2.4 

Geographic  region: 

Northeast 

5.1 

5.2 

4.0 

3.7 

3.2 

3.2 

2.6 

1.8 

2.7 

2.  7 

North  Central 

4.2 

4.1 

3.4 

3.6 

2.9 

3.0 

1.9 

1.6 

2.6 

2.2 

South 

4.2 

4.4 

3.5 

3.7 

2.8 

3.0 

2.  3 

1.3 

2.2 

2.6 

Mountain  and  Southwest 

3.6 

4.2 

3.4 

3.3 

2.5 

2.5 

1.1 

1.1 

2.  1 

2.5 

Pacific 

2.6 

3.1 

4.4 

3.9 

2.4 

2.5 

2.5 

1.7 

2.  2 

2.3 

Size  of  community 

Farm 

3.2 

4,1 

2.7 

3.3 

2.5 

2.6 

1.8 

1.7 

2.5 

2.0 

City  (Population) 

Under  10,000 

4.4 

4.7 

3.8 

3.3 

2.8 

2.2 

1.7 

1.2 

2.4 

2.4 

10,000-99,999 

4.4 

4.7 

3.8 

4.2 

3.3 

3.1 

2.3 

1.6 

2.7 

2.6 

100,000-499,999 

4.0 

4.1 

3.8 

3.8 

3.3 

3.4 

2.9 

2.0 

2.4 

1.9 

500,000  and  over 

5.1 

4.1 

4.2 

3.8 

2.9 

3.2 

2.4 

1.5 

2.  6 

2.8 

Family  income 

Upper 

4.4 

4.1 

3.9 

3.2 

2.9 

2.8 

2.  4 

1.7 

2.6 

2.4 

Upper  middle 

4.6 

4.5 

3.9 

3.4 

2.9 

3.4 

2.2 

1.9 

2.5 

2.1 

Lower  middle 

4.4 

4.5 

3.4 

3.9 

3.1 

3.1 

2.2 

1.4 

2.1 

2.5 

Lower 

3.7 

4.2 

3.7 

4.0 

2.9 

2.3 

2.1 

1.4 

2.9 

2.7 

Size  of  family 

1 and  2 members 

3.7 

4.3 

4.1 

3.6 

2.9 

2.8 

2.3 

1.2 

2.9 

2.5 

3 members 

4.0 

4.1 

3.8 

3.6 

2.8 

3.3 

1.8 

1.3 

2.3 

2.4 

4 and  5 members 

4.8 

4.3 

3.4 

3.6 

3.2 

3.1 

2.3 

2.0 

2.4 

2.4 

6 and  over 

4.4 

4.5 

3.4 

3.9 

2.4 

2.4 

3.0 

1.9 

2.6 

2.  7 

Presence  of  children  2 / 

No  children 

4.  0 

4.3 

3.8 

3.8 

3.1 

2.9 

2.3 

1.3 

3.0 

2.5 

Under  6 years 

4.1 

4.2 

3.3 

3.6 

2.4 

2.9 

2.3 

1.8 

2.6 

2.3 

6-12  years 

4.6 

4.1 

3.4 

3.4 

2.7 

2.5 

2.5 

1.8 

2.4 

2.3 

13-20  years 

4.6 

4.4 

3.8 

3.5 

3.2 

3.0 

2.1 

1.9 

2.  3 

2.  7 

Occupation  of  family  head 

Executive,  professional 

4.4 

4.3 

3.8 

3.3 

2.9 

2.9 

2.2 

1.8 

2.  5 

2.3 

Clerical,  sales,  service- 

4.8 

5.1 

4.0 

4.4 

3.1 

3.2 

2.9 

1.5 

2.6 

2.6 

Craftsman,  laborer 

4.5 

4.2 

3.8 

3.4 

3.1 

2.9 

2.1 

i.e 

2.5 

2.5 

Farmer 

3.2 

3.9 

2.8 

3.6 

2.2 

1.9 

1.8 

1.3 

2.2 

2.0 

Unclassified 

4.1 

4.1 

3.7 

3.7 

2.8 

3.3 

1.4 

1.2 

2.9 

2.5 

Education  of  family  head 

Grammar  school 

4.1 

4.3 

3.8 

3.  7 

3.3 

2.8 

1.9 

1.5 

2.5 

2.3 

Some  high  school 

4.4 

4.3 

3.7 

3.8 

2.7 

2.8 

2.2 

1.7 

2.7 

2.4 

Some  college 

4.6 

4.5 

3.7 

3.4 

2.7 

3.6 

2.  8 

1.7 

2.4 

2.  8 

Age  of  housewife 

Under  35  years 

4.1 

4.1 

3.0 

3.  4 

2.2 

2.0 

2.2 

1.9 

2.4 

2.2 

35-44  years 

4.7 

4.4 

3.7 

3.4 

2.9 

3.1 

•2.7 

1.6 

2.2 

2.3 

45  years  and  over 

4.2 

4.4 

4.0 

3.8 

3.1 

3.1 

2.  0 

1.5 

2.8 

2.6 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  7. — Canned  juices:  Average  number  of  purchases  per  buying  family,  by  family  characteristics 

and  place  of  residence,  Apri  1-Sept  ember  1950  and  Apr  i 1-Sept  ember  1953 — Continued 


Item 

Grape 

Pineapple 

Prune 

Tomato 

All  canned 
juices  y 

1950  : 1953 

1950  : 1953 

t 

1950  : 19  53 

1950  : 195  3 

1950  : 195  3 

Number 


Number 


Number 


Nunber 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 


2.7 
2.2 
2.6 

2.8 


2.7 

2.6 

2.5 

3.0 


4.0 
4.  2 
3.  8 
3.3 


3.8 
3.7 
4.  3 
3.5 


4.2 

5.4 

5.1 

3.7 


4.2 

5.0 
4.7 

4.0 


5.2 
4.5 
4.7 

4.2 


4.7 

4.5 

4.9 

4.2 


Presence  of  children  y 
No  children 
Under  6 years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
CraftsnHn,  laborer 
Farmer 

Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


2.5 

2.6 
2.5 
3.0 


2.5 

2.5 
2.  6 
2.1 

3.5 


2.8 

2.  5 

2.4 


2.9 
2.  5 
2.7 

2.4 


2.4 

2.4 

2.7 

2.8 

3.2 


2.  7 
2.7 
2.6 


3.6 

4.0 

4.2 

3.8 


4.0 

4.1 

4.1 
2.3 

3.1 


3.5 
3.8 

4.5 


3.5 

4.2 

4.1 

4.0 


3.9 

4.2 
4.0 
2.8 

3.3 


3.7 
4.0 

3.8 


4.8 

4.9 
4.4 
4.3 


4.1 

4.9 

5.3 

2.0 

4.1 


4.9 

4.6 

4.2 


4.7 

3.8 
4.5 
4.3 


3.6 

5.2 

4.9 
3.0 

3.9 


4.8 
4.4 

3.9 


4,4 

4.8 

4.9 
5.0 


5.1 

4.8 

4.8 

3.6 

4.2 


4.7 

4.5 

5.2 


4.  2 

4.6 

4.7 
5.1 


4.4 
4.8 
5.0 

3.4 
4.2 


4.9 
4.3 
4.  5 


Number 


United  States 
Geographic  region 

2.6 

2.7 

3.8 

3.8 

4.6 

4.5 

4.7 

4.6 

12.4 

11.3 

Northeast 

2.7 

2.8 

4.S 

4.9 

5.  7 

5.5 

5.7 

5.6 

16.5 

14.4 

North  Central 

2.4 

2.  2 

2.8 

3.1 

3.9 

4.1 

4.0 

4.1 

10.2 

9.4 

South 

2.6 

3.0 

3.2 

3.4 

3.5 

2.8 

4.1 

4.3 

9.1 

9.6 

Mountain  and  Southwest 

2.4 

2.  7 

3.7 

3.5 

4.5 

4.9 

4.3 

4.4 

10.9 

10.9 

Pacif ic 

2.7 

2.6 

3.  5 

3.3 

3.3 

3.  6 

4.8 

4.1 

12.7 

11.4 

Size  of  community 

Farm 

City  (Population) 

2.0 

2.9 

2.5 

2.9 

3.0 

3.5 

3.7 

3.6 

7,2 

7.9 

Under  10,000 

2.7 

2.4 

3.2 

2.9 

3.9 

4.3 

4.1 

4.4 

10.1 

9.7 

10,000-99,999 

2.8 

2.8 

3.5 

3.5 

4.4 

4.9 

4.6 

4.5 

11.5 

11.3 

100,000-499,999 

2.3 

2.7 

3.9 

4.1 

4.9 

4.1 

4.4 

4.  3 

12.9 

10.9 

500,000  and  over. 

2.7 

2.6 

4.7 

4.6 

5.2 

4.  7 

5.5 

5.3 

17.1 

14.2 

13.9 
13.0 

11.9 
10.5 


11.7 

12.7 

12.8 
12.8 


14.2 

13.4 

12.8 

6.8 

11.5 


11.4 

12.4 
14.2 


11.7 

11.3 

11.6 

10.3 


1 

and  2 members 

: 2.5 

2.8 

3.3 

3.3 

4.3 

4.7 

4.0 

4.0 

10.8 

10.4 

3 

members 

: 2.3 

2.7 

3.8 

3.6 

5.1 

4.0 

4.  5 

4.6 

12.1 

11.0 

4 

and  5 members 

* 2.6 

2.6 

4.1 

4.3 

4.4 

4.7 

5.3 

4.8 

13.3 

11.9 

6 

and  over 

: 3.3 

2.5 

4.3 

4.6 

4.2 

3.9 

4.9 

5.7 

12.4 

12.4 

10.9 

11.4 

11.2 

11.6 


11.9 

12.6 

11.4 

7.6 

10.6 


10.7 

11.5 

12.3 


Under  35  years 

: 2.5 

2.2 

4.0 

3.8 

4.4 

3.6 

4.  3 

4.2 

11.4 

9.9 

35-44  years 

: 2.8 

2.7 

4.1 

4.4 

5.1 

4.4 

5.0 

4.9 

13.4 

11.8 

45  years  and  over 

: 2.5 

2.3 

3.6 

3.5 

4.5 

4.8 

4.7 

4.6 

12.1 

11,4 

Includes  purchases  of  other  canned  juices. 

2/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included 

in  two  or  more  groups. 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  8. — Canned  juices:  Average  volume  of  purchases  per  buying  family,  by  family  characteristics  and  place  of 

residence,  April-September  1950  and  April -September  1953 


Item 

: 

Orange 

Grapefrui t 

Orange-gpft.  . 
blend  : 

Tangerine 

Lemon 

1950  ; 

1953  ; 

1950  ! 

1953  ! 

1950  1 

1953  i 

1950  ! 

1953 

1950  1953 

Cans  ^ 

3/ 
Cans  - 

Cans  ^ 

Cans  ^ 

Cans  ^ 

Cans  ^ 

Cans-/ 

Cans  ^ 

Cans  — / Cans^/ 

United  States 

5.1* 

5.5 

U.5 

U.7 

3.5 

3.5 

2.3 

1.8 

6.3  7.1 

Geographic  region 

Northeast 

6.9 

6.5 

l*.7 

U.8 

3.7 

3.7 

2.9 

1.9 

6.3  6.3 

North  Central 

5.6 

5.7 

l*.o 

U.8 

3.8 

U.o 

2.1 

1.7 

7.1  7.1 

South 

1*.  5 

5.5 

l*.l 

U.3 

2.7 

3.0 

2.  U 

2.3 

3.9  6.3 

Mountain  and  Southwest 

t*.i 

5.3 

twi* 

U.5 

3.3 

3.2 

1.3 

0.9 

3.9  6.3 

Pacific 

3.1 

3.9 

5.1* 

U.9 

2.U 

2.6 

1.5 

1.6 

5.5  5.5 

Size  of  community 

Farm 

3.8 

5.5 

3.2 

3.9 

3.2 

3.5 

2.1 

2.0 

7.1  U.7 

City  (Population) 

Under  10,000 

5.6 

6.0 

1*.6 

U.o 

3.2 

2.3 

1.8 

1.3 

5.5  6.3 

10,000-99,999 

5.3 

5.5 

i*.3 

5.2 

3.7 

3.8 

2.7 

1.8 

6.3  7.9 

100,000-1*99 ,999 

l*.5 

5.6 

5.7 

5.2 

3.9 

U.1 

3.1 

2.6 

6.3  U.7 

500,000  and  over 

6.8 

5.0 

1*.  8 

5.1 

3.5 

3.8 

2.3 

1.5 

7.1  8.6 

Family  income 

Upper 

5.8 

5.6 

!*.7 

U.3 

3.8 

3.3 

2.8 

2.3 

7.1  6.3 

Upper  middle 

5.5 

6.1 

5.0 

U.3 

3.3 

U.l 

2.3 

1.8 

6.3  6.3 

Lower  middle 

6.3 

5.7 

3.8 

5.1 

3.U 

U.o 

2.2 

l.U 

5.5  7.1 

Lower 

3.8 

1*.8 

1*.7 

5.0 

3.3 

2.U 

2.2 

l.U 

7.1  7.1 

Size  of  family 

1 and  2 members 

U.2 

5.3 

5.1 

U.7 

3.0 

3.1 

2.3 

1.1 

7.9  6.3 

3 members 

1*.5 

5.1 

l*.i* 

U.U 

3.0 

U.o 

l.U 

1.3 

5.5  6.3 

1:  and  5 members 

6.1* 

5.9 

l*.l 

U.8 

U.1 

3.7 

2.5 

2.3 

5.5  6.3 

6 and  over 

6.2 

6.1* 

1*.  2 

5.2 

3.2 

3.6 

3.9 

3.2 

7.9  9.U 

Presence  of  children  ^ 

No  children 

!*.6 

5.3 

1*.6 

5.0 

3.6 

3.3 

2.5 

1.2 

7.9  6.3 

Under  6 years 

5.2 

5.2 

3.5 

U.5 

2.8 

3.8 

2.2 

2.U 

6.3  6.3 

6-12  years 

6.1 

5.1* 

i*.l 

U.U 

3.2 

3.0 

2.7 

1.8 

6.3  7.1 

13-20  years 

5.9 

6.1* 

1*.6 

U.7 

3.8 

3.7 

2.3 

2.2 

6.3  8.6 

Occupation  of  family  head 

6.1* 

U.9 

u.1 

6.3  6.3 

Executive,  professional 

5.5 

3.2 

3.7 

2.3 

2.1 

Clerical,  sales,  service 

6.0 

6.8 

1*.  9 

6.3 

U.i 

3.6 

3.3 

1.8 

6.3  6.3 

Craftsman,  laborer 

5.1* 

5.1* 

!*.!* 

U.U 

3.U 

3.5 

2.1 

1.9 

6.3  7.9 

Farmer 

3.9 

5.3 

3.1 

3.8 

2.8 

2.3 

2.3 

l.U 

6.3  5.5 

Unclassified 

l*.l 

1*.8 

1*.  8 

U.6 

2.8 

3.9 

1.0 

1.2 

6.3  6.3 

Education  of  family  head 

Grammar  school 

1*.  8 

5.1* 

U.9 

U.6 

3.9 

3.U 

1.9 

1.5 

6.3  6.3 

Some  high  school 

5.7 

5.5 

U.1 

5.3 

3.2 

3.U 

2.U 

2.1 

7.1  7.1 

Some  college 

6.0 

6.0 

u.u 

3.8 

3.1 

U.1 

2.9 

2.0 

6.3  7.1 

Age  of  housewife 

6.3  6.3 

Under  35  years 

1*.7 

1*.8 

3.1 

3.8 

2.6 

2.3 

2.0 

1.9 

35-1*1*  years 

5.8 

5.5 

U.U 

U.1 

3.1 

3.8 

3.1 

1.6 

5.5  7.1 

1*5  years  and  over 

5.1* 

5.8 

5.0 

5.1 

3.8 

3.7 

2.1 

1.9 

7.1  7.1 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  8. — Canned  juices:1  Average  volume  of  purchases  per  buying  family,  by  family  characteristics  and  place  of 
residence,  April-Septeraber  1950  and  April-September  1953 — Continued 


Item 

Grape  5 

1 L 

$ 

Pineapple 

Prune 

Tomato 

: Ail  canned 

s juices^/ 

! 1950  ; 

1953  ; 

1950  ; 

1953  ; 

1950  | 

1953 

1950 

1953 

! 1950 

1953 

: Cans*^ 

Cans  ^ 

3/ 

Cans  * 

Cans  ^ 

Cans  ^ 

Cans^ 

Cans^ 

Cans  ^ 

Cans  ^ 

Cans  ^ 

: 

United  States 

: 

: 2*U 
: 

2.6 

3.8 

U.2 

5.U 

5.0 

5.1 

5.U 

12.6 

11.8 

: 

Geographic  region  : 

Northeast 

« 2.3 

2.2 

U.8 

5.1 

6.6 

6.2 

5.6 

5.7 

16.2 

lU.o 

North  Central 

i 2.6 

2.3 

2.8 

3.5 

U.3 

U.2 

U.7 

5.0 

11.1 

10.2 

South 

: 2.0 

2.6 

3.1 

3.5' 

3.9 

3.0 

U.o 

U.3 

8.8 

9.9 

Mountain  and  Southwest 

: 2.U 

2.8 

3.9 

U.3 

5.7 

5.7 

U.8 

5.3 

11.3 

11.9 

Pacific 

: 3.5 

3.U 

3.7 

U.3 

3.8 

U.O 

5.U 

6.U 

13.1 

13. U 

Siae  of  community  : 

Farm 

: 2.0 

3.0 

2.8 

3.7 

U.3 

3.9 

U.3 

U.7 

7.9 

9.3 

City  (Population)  i 

Under  10,000 

> 2.6 

2.3 

3.2 

3.2 

U.5 

5.3 

U.5 

5.0 

10.9 

10.3 

10,000-99,999 

« 2.3 

2.U 

3.U 

3.5 

5.3 

5-U 

5.0 

U.7 

11.5 

11.3 

100,000-U99,999 

i 2.3 

2.7 

U.  2 

5.0 

5.8 

U.6 

U.9 

5.U 

13. U 

12.3 

500,000  and  over 

: 2.6 

2.U 

U.5 

U.9 

5.8 

5.1 

5.6 

5.9 

16.6 

1U.0 

: 

Family  income  : 

Upper 

: 2.6 

2.6 

U.l 

U.2 

5.3 

U.7 

6.1 

5.7 

15.0 

12.7 

Upper  middle 

: 1.9 

2.2 

U.2 

U.l 

6.1 

5.9 

U.7 

5.3 

12.9 

12.0 

Lower  middle 

i 2.U 

2.7 

3.8 

U.6 

5.9 

5.1 

U.9 

5.U 

12.2 

12.0 

Lower 

: 3.0 

i 

2.8 

3.0 

3.8 

3.9 

U.0 

U.2 

U.7 

10.0 

10.3 

Size  of  family  : 

1 and  2 members 

: 2.3 

2.7 

3.2 

3.7 

5.1 

5.1 

U.l 

U.l 

io.  U 

10.3 

3 members 

* 2.3 

2.3 

3.5 

3.7 

5.5 

U.6 

U.U 

5.2 

n.U 

11.0 

U and  5 members 

* 2.  U 

2.  U 

U.1 

U.6 

5.1 

5.3 

5.7 

5.U 

1U.6 

12.3 

6 and  over 

: 3.2 

i 

2.8 

5.2 

6.0 

5.9 

U.2 

6.1 

8.7 

iU.6 

16.2 

Presence  of  children  ^ : 

No  children 

: 2.3 

2.8 

3.6 

3.7 

5.U 

5.3 

U.6 

U.7 

n.5 

11.1 

Under  6 years 

: 2.6 

2.6 

3.9 

U.7 

5.7 

U.o 

5.1 

5.6 

12.7 

12.2 

6-12  years 

J 2.3 

2.7 

U.3 

U.7 

U.7 

U.9 

5.U 

5.7 

13. U 

12.0 

13-20  year 8 

: 2.8 

2.2 

U.O 

U.6 

5.U 

U.9 

5.8 

6.5 

13.9 

13.2 

: 

Occupation  of  family  head  s 

Executive,  professional 

: 2.2 

2.U 

U.2 

U.U 

U.6 

3.9 

6.2 

5.U 

15. U 

12.7 

Clerical,  sales,  service 

: 2.3 

2.0 

U.o 

u.u 

5.8 

5.8 

U.8 

U.9 

13. U 

12.5 

Craftsman,  laborer 

: 2.U 

2.U 

3.9 

U.2 

5.9 

5.U 

U.9 

5.9 

12.5 

12.0 

Farmer 

: 2.U 

2.8 

2.6 

3.9 

2.7 

3.6 

U.0 

U.3 

7.5 

8.9 

Unclassified 

: U.O 

3.5 

2.9 

3.7 

U.7 

U.5 

U.7 

U.8 

11.1 

11.0 

Education  of  family  head 

Grammar  school 

2.6 

2.U 

3.U 

U.o 

5.5 

5.U 

5.0 

6.0 

n.5 

n.5 

Some  high  school 

2.U 

2.7 

3.8 

U.U 

5.5 

U.9 

U.5 

U.7 

12. u 

11.8 

Some  college 

! 2.U 

2.6 

U.5 

U.2 

U.6 

U.3 

6.0 

5.3 

15.1 

12.7 

Age  of  housewife  : 

Under  35  years 

! 2.U 

2.0 

3.8 

U.l 

U.9 

3.5 

U.U 

U.9 

10.9 

10.0 

35-U:  years 

* 2.6 

2.6 

U.0 

U.7 

5.7 

5.0 

2/5.3 

5.U 

13.3 

12.1 

US  years  and  over 

s 2.U 

2.7 

3.7 

3.9 

5.U 

5.U 

5.2 

5.U 

12.8 

12.2 

1/  Includes  purchases  of  other  canned  juices. 

2/  Revised. 

3/  The  figures  for  average  volume  are  equivalent  number  of  U6-ounce  cans,  except  lemon  juice  figures  are 
equivalent  5^- ounce  cans,  and  grape  and  prune  juice  figures  are  equivalent  32-ounce  bottles. 

\jj  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in 
two  or  more  groups. 

Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  9. — Canned  juices:  Average  price  paid  per  can  by  household  consumers,  by  family  characteri sties  and  place  of 

residence,  April-September  1950  and  April-September  1953  i/ 


Orance-cDft. 

Orange 

Grapefruit 

Tangerine 

Lemon 

Item 

blend 

1950  j 

1953 

1950 

1953 

1950  ; 

1953 

1950  | 

1953 

1950 

‘ 1953 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

United  States 

38.1* 

31.1* 

37.3 

27.0 

39.3 

29.8 

32.2 

27.5 

13.1* 

12.2 

Geographic  region 

Northeast 

38.1 

31.1 

36.9 

26.2 

38.3 

28.7 

31.1 

27.7 

13.0 

12.1 

North  Central 

38.2 

31.1 

38.1 

27.1 

39.8 

29.9 

3U.  0 

28.1* 

13.8 

12.5 

South 

37.8 

30.0 

35.9 

25.5 

38.2 

28.1 

27.9 

22.5 

U*.3 

12.8 

Mountain  and  Southwest 

1*1.1 

31*.  1 

38.2 

28.1 

1*1.1 

33.6 

35.3 

32.1* 

18.7 

11*.  8 

Pacific 

38.1* 

34.9 

37.3 

29.1* 

1*3.5 

32.6 

39.2 

37.3 

12.8 

11.7 

Size  of  community 

1*0.5 

35.3 

29.1* 

12.5 

Farm 

City  ( Population) 

39.0 

32.6 

38.8 

27.6 

31.2 

13.3 
11*.  2 

1*0.0 

Under  10,000 

39.6 

32.2 

38.8 

28.2 

30.5 

32.3 

29.3 

12.9 

10,000-99,999 

37.9 

30.6 

37.8 

27.5 

1*0.2 

29.9 

32.9 

25.9 

13.3 

12.0 

100,000-1*99,999 

39.2 

30.0 

36.5 

26.3 

39.1* 

29.2 

32.1 

26.0 

H*.l* 

12.5 

500,000  and  over 

36.8 

30.7 

35.8 

26.2 

38.0 

29.3 

29.8 

27.1* 

12.9 

11.9 

Family  income 

26.2 

13.5 

Upper 

39.0 

32.3 

37.5 

26.7 

39.1 

30.0 

32.2 

12.7 

Upper  middle 

38.2 

30.9 

37.0 

27.1 

1*0.0 

29.6 

31.7 

29.0 

13.0 

12.2 

Lower  middle  : 37.3 

30.9 

37.8 

26.7 

39. 1* 

30.0 

32.5 

29.1 

13.1* 

11.8 

Lower 

39.6 

31.8 

37.0 

27.3 

38.8 

29.3 

32.2 

27. 1* 

13.7 

12.1 

Size  of  fanily 

33.5 

28.5 

1 and  2 members 

38.9 

32.0 

37.2 

27.1* 

39.2 

29.1* 

13-3 

12.2 

3 members  i 38.8 

31.3 

38.5 

26.6 

1*0.1 

29.8 

30.9 

28.9 

13.7 

11.9 

1*  and  5 members 

38.0 

31.0 

36.3 

27.1 

38.8 

29.8 

30.8 

28.1 

13.7 

12.1* 

6 and  over 

38.2 

31.5 

37-5 

26.1 

1*0.8 

30.6 

33.3 

23.7 

12.7 

11.8 

Presence  of  children  £/ 

31.8 

No  children 

38.9 

31.9 

37.1 

27.2 

39.8 

29.5 

29.0 

13.3 

12.2 

Under  6 years 

37.5 

30.9 

38.1 

26.8 

39.1 

29.7 

32.7 

25.0 

13.1 

11.9 

6-12  years 

37.5 

31.2 

37.1 

26.3 

39.2 

29.7 

32.9 

28.3 

13.6 

12.2 

13-20  years 

38.6 

31.2 

37.8 

26.9 

38.7 

30.3 

32.1* 

28.6 

13.7 

12.2 

Occupation  cf  family  head 

32. 1* 

28.2 

11*.  5 

12. 4 

Executive,  professional 

36.9 

31.9 

37.6 

27.1 

38.8 

30.1 

Clerical,  sales,  service 

38.3 

31.3 

36.5 

26.3 

39.6 

28.8 

32.0 

21*.  1 

13.1 

12.0 

Craftsman,  laborer 

38.9 

30.7 

37.5 

26.8 

39.5 

29.8 

30.7 

28.1* 

13.1 

12.7 

Farmer 

39.3 

32.1* 

38.7 

28.1 

39.7 

32.6 

36.2 

29.9 

lli.l 

12.3 

Unclassified 

38.1* 

32.2 

36.5 

27.7 

38.8 

29.5 

33.0 

27.7 

u*.o 

11.7 

Education  of  family  head 

33.1* 

28.7 

13.6 

12.2 

Grammar  school 

: 39.3 

31.7 

37.2 

27.0 

39.1 

29.9 

Some  high  school 

: 37.5 

30.8 

37.3 

27.1 

39.7 

29.7 

30.9 

25.1* 

13.1 

12.1 

Some  college 

38.3 

: 

31.6 

37.1* 

26.7 

39.3 

29.6 

32.1* 

28.1 

13.7 

12.3 

Age  of  housewife 

32.1* 

27.6 

Under  35  years 

37.1 

31.1* 

37.9 

26.6 

39.3 

29.9 

13.1 

12.2 

35-14*  years 

37.9 

31.2 

37.0 

27.0 

39.5 

29.6 

32.2 

28.8 

13.3 

12.5 

1*5  years  and  over 

: 38.9 

31.5 

37.3 

27.0 

39.3 

29.8 

32.0 

27.0 

13.6 

12.1 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  9« — Canned  juices:  Average  price  paid  per  can  by  household  consumers,  by  family  characteristics  and  place 

of  residence,  April-Sept ember  1950  and  April -Sept ember  1953  A/— Continued 


Item 

: Grape 

: 

: Pineapple 

Prune 

: 

Tomato 

! 1950  ; 

1953 

; 1950 

; 1953 

1950 

8 1953 

i 

; 1950 

; 1953 

: Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cent3 

Cents 

United  States 

39*6 

: 

36.2 

38.0 

30.6 

28.5 

33.3 

26.9 

26.5 

Geographic  region 

i 

Northeast 

: 1:0.1: 

37.5 

36.9 

29.6 

27.2 

31.9 

26.7 

27.6 

North  Central 

: 39.lt 

36.0 

39.5 

33.5 

31.0 

35.7 

27.5 

27.1 

South 

: 10.5 

36.1 

39.8 

31.  U 

30.6 

3U.7 

28.1 

28.9 

Mountain  and  Southwest 

i 10.3 

37.5 

1:0.1 

31.7 

31.8 

36.1 

26.9 

26.  U 

Pacific 

S 36.5 
: 

33.3 

35.8 

27.5 

26.9 

31.9 

2U.  9 

22.  k 

Size  of  community 

: 

Farm 

: 1:2.8 

37.7 

1:0.0 

32.  U 

29.9 

33.7 

26.8 

27.1) 

City  (Population) 

2 

Under  10,000 

: 10.7 

ltf.O 

UO.O 

32.3 

30.7 

35.3 

27.8 

27.7 

10,000-99,999 

: 1:0.7 

33.9 

39.6 

31.6 

28.2 

3U.1 

27.  U 

26.9 

100,000-1:99,999 

t 10.1) 

3U.li 

37.9 

29.9 

29.0 

33.0 

26.1: 

26.1 

500,000  and  over 

: 38.0 

36.6 

36.1 

29.5 

27.6 

32.3 

26.2 

25.6 

Family  income 

Upper 

: Ho.o 

35.2 

37.6 

30.1 

28.5 

33.6 

27.2 

26.6 

Upper  middle 

: U0.7 

35.7 

38.1: 

31.0 

28.8 

32.7 

27.0 

36.2 

Lower  middle 

: 1:0.7 

39. U 

38.0 

30.2 

28.8 

33.5 

26.6 

26.5 

Low  or 

: 37.5 

35.3 

38.3 

31.2 

27.7 

33.8 

26.6 

26.1: 

Size  of  family 

1 and  2 members 

: 1:0.0 

36.6 

38.7 

30.9 

29.3 

3U.1 

27.2 

26.3 

3 members 

: 37.9 

37.5 

37.9 

30.3 

28.8 

33.3 

27.1 

26.3 

ll  and  5 members 

: 1:0.2 

35.2 

37.8 

30.7 

27.7 

32.6 

26.9 

26.6 

6 and  over 

: lil.O 

i 

36.3 

37.9 

30.1 

28.6 

33.1) 

26.2 

26.6 

O / 

Presence  of  children  — 

: 

No  children 

: 1:0.2 

36.3 

38.3 

30.7 

29.3 

33.9 

27.2 

26.  k 

Under  6 years 

: 38.2 

35.5 

37.1: 

30.3 

27.7 

33.8 

26.5 

26.6 

6-12  years 

: 1:0.7 

36.3 

38.1 

30.7 

28.1 

32.9 

26.6 

26.1: 

13-20  years 

: U0.6 
: 

35.1 

38.0 

30.2 

27.8 

32. U 

26.6 

26.3 

Occupation  of  family  head 

Executive,  professional 

: 10.1 

36.  U 

38.2 

30.3 

28.3 

33.5 

26.9 

26.1 

Clerical,  sales,  service 

: 38.8 

3U.7 

37.6 

30.5 

29.2 

33.9 

27.2 

27.0 

Craftsman,  laborer 

s 39.8 

37.2 

37.9 

30.5 

28.1 

33.0 

26.7 

26.5 

Farmer 

: U3. 1: 

38.0 

1)0.1: 

32.1) 

30.1 

32.6 

27.2 

26.5 

Unclassified 

: 37.2 

: 

3U.0 

37.5 

30.5 

28.1 

32.8 

26.2 

26.1 

Education  of  family  head 

i 

Chrammar  school 

t UO.l 

36.3 

38.1 

31.2 

28.2 

33.5 

26.9 

26.8 

Some  high  school 

: 39.9 

36.5 

38.1 

30.1 

28.8 

33.0 

27.1 

26.lt 

Sane  college 

: 38.6 

35.  U 

37.8 

30.2 

28.9 

33. U 

26. 6 

25.7 

Age  of  housewife 

Under  35  years 

: 37.5 

37.6 

37.6 

30.7 

28.1 

31). 0 

27.2 

26.1) 

35-Ul  years 

: 1)0.6 

35.6 

38.0 

30.1: 

28.0 

32.6 

26.5 

26. U 

U5  years  and  over 

: 1:0.2 

36.7 

38.3 

30.7 

29.1 

33.6 

27.0 

26.5 

: 


1/  Per  U6-ounce  can,  except  lemon  Juice,  per  5i  ounce  can;  grape  and  prime  juices,  per  32-ounce  bottle. 

2/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  groups. 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  10. — Canned  juices:  Volume  of  purchases  per  1,000  capita,  by  family  characteristics  and  place 

of  residence,  April-September  1950  and  April -September  1953  i/ 


Item 

Orange 

: 

t 

Grapefruit  : 

: 

Orange-gpft. 
blend  ( 

Tangerine  : 

Lemon 

1950  j 

1953  ; 

1950  J 

1953  ; 

1950  ; 

1953  ; 

1950  ; 

1953  ; 

1950  ; 

1953 

U 

y 

y 

y 

y 

y 

y 

y 

y 

3/ 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

United  States 

6l 

59 

35 

35 

21 

14 

6 

2 

3 

4 

Geographic  region 

42 

36 

Northeast 

77 

50 

30 

17 

10 

2 

4 

5 

North  Central 

66 

63 

28 

35 

26 

19 

6 

3 

4 

6 

South 

47 

70 

21 

27 

9 

8 

3 

1 

1 

2 

Mountain  and  Southwest 

50 

62 

4o 

36 

14 

8 

2 

1 

l 

3 

Pacific 

34 

40 

70 

50 

19 

13 

2 

1 

4 

4 

Size  of  community 

Farm 

36 

61 

16 

21 

10 

8 

2 

2 

2 

2 

City  (Population) 

Under  10,000 

70 

78 

33 

31 

20 

8 

4 

1 

2 

4 

10,000-99,999 

66 

56 

35 

43 

26 

19 

9 

2 

3 

5 

100,000-499,999 

54 

60 

54 

37 

28 

17 

13 

3 

3 

3 

500,000  and  over 

73 

43 

48 

44 

28 

18 

8 

2 

5 

7 

Family  income 

Upper 

59 

5o 

37 

31 

23 

14 

7 

3 

4 

4 

Upper  middle 

63 

62 

38 

28 

23 

16 

6 

1 

3 

3 

Lower  middle 

74 

57 

28 

34 

20 

14 

5 

1 

2 

4 

Lower 

45 

69 

38 

52 

20 

11 

7 

2 

3 

5 

Size  of  family 

8 

1 and  2 members 

82 

104 

85 

77 

38 

26 

13 

2 

6 

3 members 

58 

67 

42 

38 

21 

19 

5 

1 

3 

5 

4 and  5 members 

64 

46 

26 

26 

22 

10 

6 

2 

2 

3 

6 and  over 

42 

41 

13 

17 

8 

7 

4 

1 

2 

3 

Presence  of  children  ^ 

No  children 

73 

89 

63 

68 

35 

23 

10 

2 

5 

6 

Under  6 years 

57 

36 

19 

18 

15 

8 

5 

1 

3 

3 

6-12  years 

67 

39 

24 

18 

16 

8 

6 

1 

3 

3 

13-20  years 

65 

52 

30 

25 

22 

10 

5 

2 

3i 

4 

Occupation  of  family  head 

55 

48 

28 

8 

Executive,  professional 

81 

33 

17 

2 

4 

5 

Clerical,  sales,  service 

73 

68 

47 

51 

31 

17 

10 

2 

3 

5 

Craftsman,  laborer 

57 

53 

31 

28 

19 

11 

5 

2 

3 

4 

Farmer 

37 

58 

14 

21 

9 

6 

2 

1 

1 

2 

Unclassified 

72 

75 

58 

61 

27 

24 

4 

2 

3 

6 

Education  of  family  head 

Grammar  school 

48 

61 

33 

34 

19 

11 

4 

2 

2 

4 

Some  high  school 

69 

54 

32 

36 

22 

14 

7 

2 

3 

5 

Some  college 

80 

6l 

48 

34 

26 

21 

11 

3 

4 

5 

Age  of  housewife 

Under  35  years 

47 

40 

17 

15 

12 

6 

4 

1 

2 

3 

35-44  years 

53 

44 

25 

22 

17 

12 

6 

1 

2 

4 

45  years  and  over 

73 

79 

51 

54 

29 

20 

7 

3 

4 

6 

: 


Continued 


Source : National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  10. — Canned  juices:  Volume  of  purchases  per  1,000  capita,  by  family  character 

of  residence,  April-September  1950  and  April-September  1953  i/- 


is tics  and  place 
-Continued 


Item 

: Grape 

Pineapple  : 

2 

Prune 

Tomato 

All  canned 
s juices  1/ 

; 1950  ; 

1953 

195°  ; 

1953  5 
2 

1950 

; 1953 

1950 

1953 

; 1950 

; 1953 

! 3/ 

3/  3/ 

3/ 

3/  3/ 

V 

3/3/3/ 

: Cases 
: 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

United  States 

: 

s 9 

11 

Ul 

50 

18 

16 

65 

75 

296 

297 

Geographic  region 

: 

Northeast 

* 9 

10 

68 

73 

33 

31 

86 

88 

1*18 

367 

North  Central 

: 7 

8 

27 

31* 

12 

11 

5U 

61* 

262 

264 

South 

: 5 

9 

18 

28 

6 

6 

33 

1*7 

156 

208 

Mountain  and  Southwest 

: 12 

15 

1*3 

58 

16 

18 

73 

85 

283 

318 

Pacific 

: 17 

20 

58 

72 

17 

17 

101* 

126 

382 

392 

Size  of  community 

Fans 

: 3 

7 

15 

26 

5 

1* 

26 

36 

121* 

177 

City  (Population) 

2 

Under  10,000 

: 7 

8 

29 

31* 

11 

11* 

1*9 

66 

251 

260 

10,000-99,999 

: 8 

11 

1*0 

1*1* 

17 

18 

85 

73 

327 

306 

100,000-1*99,999 

: 13 

15 

56 

62 

23 

16 

80 

86 

367 

332 

500,000  and  over 

: H* 

11* 

72 

75 

33 

27 

100 

106 

1*56 

392 

Family  income 

Upper 

: 9 

12 

1*1* 

50 

18 

16 

80 

88 

337 

310 

Upper  middle 

: 7 

9 

1*7 

1*9 

21 

19 

61* 

73 

303 

293 

Lower  middle 

: 9 

11 

1*0 

5o 

18 

16 

60 

70 

289 

283 

Lower 

: 9 

10 

32 

5o 

12 

li* 

52 

68 

21*6 

304 

Size  of  family 

2 

1 and  2 members 

: U* 

18 

59 

79 

30 

32 

91* 

101* 

1*69 

496 

3 members 

: 10 

12 

1*8 

52 

26 

19 

73 

87 

330 

335 

1*  and  5 maibers 

2 8 

10 

40 

1*7 

11* 

15 

65 

65 

286 

254 

6 and  over 

S 5 

6 

25 

31 

8 

6 

37 

61* 

166 

195 

Presence  of  children  ^ 

2 

No  children 

: 11 

16 

55 

69 

28 

28 

86 

98 

1*10 

440 

Under  6 years 

: 10 

8 

41* 

38 

19 

10 

67 

58 

291 

213 

6-12  years 

» 8 

9 

45 

1*0 

11* 

11 

65 

61 

292 

217 

13-20  years 

: 8 

6 

38 

38 

12 

11 

65 

68 

280 

240 

Occupation  of  family  head 

2 

Executive,  professional 

: 11 

13 

65 

61 

18 

15 

ill 

92 

1*1*1* 

348 

Clerical,  sales,  service 

: 9 

10 

53 

59 

26 

26 

80 

85 

377 

353 

Craftsman,  laborer 

: 8 

10 

39 

1*5 

19 

17 

57 

75 

271* 

272 

Farmer 

* 3 

6 

13 

27 

3 

l* 

23 

32 

114 

170 

Unclassified 

: 22 

18 

1*4 

59 

25 

20 

83 

83 

379 

377 

Education  of  family  head 

Grammar  school 

2 6 

9 

30 

1*1 

15 

15 

5o 

70 

235 

271 

Some  high  school 

: 10 

12 

45 

56 

21 

18 

65 

71* 

315 

305 

Some  college 

I 13 

14 

65 

61* 

18 

17 

107 

93 

1*40 

365 

Age  of  housewife 

2 

Under  35  years 

: 9 

7 

37 

37 

11* 

9 

56 

60 

232 

205 

35-1*1*  years 

2 8 

11 

1*0 

5o 

17 

15 

59 

67 

263 

255 

1*5  years  and  ewer 

J 9 

2 

13 

1*4 

56 

19 

21 

73 

89 

349 

376 

1/  These  figures  represent  the  average  volume  of  purchases  per  1,000  capita,  based  upon  all  families, 
including  those  that  did  not  make  any  purchases  durLng  the  6-month  period. 

2/  Includes  purchases  of  other  canned  juices. 

5/  Equivalent  ca3e3  of  No.  2 cans,  1*32  ounces  per  case. 

4/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in 
two  or  more  groups. 


Source : National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  11. — Fresh  citrus  fruit:  Percentage  of  all  families  buying,  by  family  characteristics  and  place 

of  residence,  April-September  1950  and  April-Sap tember  1953 


Item 

Cali  f ornia- Ariz  or.a 
oranges 

Florida 

oranges 

Unidentified 

oranges 

All 

oranges 

1/ 

1950  ; 

1953 

1950  ; 

1953 

1950 

! 1953 

i95o  ; 

1953 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent  Percent 

United  States 

51.9 

50.9 

33.3 

28.3 

23.1 

24.4 

69.8 

67.2 

Geographic  region 

Northeast 

62.3 

6o.l 

55.7 

46.9 

33.1 

27.0 

80.4 

75.6 

North  Central 

62.0 

63.8 

29.7 

23.1 

28.8 

24.0 

75.0 

73.6 

South 

18.2 

17.5 

28.7 

33.2 

21.9 

23.5 

48.4 

52.1 

Mountain  and  Southwest 

43.6 

44.4 

18.1 

14.0 

27.8 

23.4 

63.6 

57,4 

Pacific 

68.8 

67.5 

2.4 

1.8 

24.2 

22.3 

72.4 

69.7 

Size  of  community 

Farm 

33.0 

35.3 

19.5 

21.2 

24.3 

23.9 

54.5 

56.7 

City  (Population) 

Under  10,000 

44.6 

42.3 

27.2 

23.2 

28.5 

26.0 

64.9 

62.1 

10,000-99,999 

57.3 

53.3 

39.0 

30.4 

28.3 

23.4 

76. 0 

70.3 

100,000-499,999 

54.7 

52.8 

3^.6 

33.8 

27.5 

24.0 

74.9 

69.5 

500,000  and  over 

69.6 

65.3 

44.9 

32.8 

30.7 

24.4 

81.4 

75.3 

Family  income 

Upper 

55.3 

56.8 

37.5 

30.6 

27.4 

26.4 

74.3 

73.5 

Upper  middle 

55.7 

54.1 

33.3 

29.2 

30.2 

25.7 

73.3 

70.6 

Lower  middle 

52.4 

50.8 

33.0 

27.7 

30.6 

24.4 

70.3 

66.5 

Lower 

44.5 

41.3 

29.8 

25.8 

24.4 

21.1 

61.7 

57.9 

Size  of  family 

1 and  2 members 

49.4 

47.1 

32.0 

25.7 

24.9 

19.8 

66.0 

62. 6 

3 members 

51.1 

43.5 

34.0 

29.7 

29.5 

25.6 

71.7 

67.1 

U and  5 members 

55.7 

57.9 

36.0 

31.4 

30.4 

27.9 

73.9 

73.3 

6 and  over 

48.2 

45.5 

27.1 

24.8 

26.4 

25.4 

63.0 

63.2 

2/ 

Presence  of  cchildren  — 

No  children 

5o.o 

48.4 

32.9 

26.2 

26.6 

21.8 

67.8 

64.1 

Under  6 years 

55.7 

53.6 

35.9 

29.8 

30.4 

28.5 

72.2 

69.9 

6-12  years 

55.3 

54.3 

34.5 

29.6 

30.0 

27.4 

72.5 

70.7 

13-20  years 

49.3 

5o.l 

30.3 

30.1 

27.0 

23.9 

67.4 

68.6 

Occupation  of  family  head 
Executive,  professional 

60.7 

59.1 

39.9 

32.0 

30.5 

24.1 

79.2 

73.4 

Clerical,  sales,  service 

54.o 

50.0 

37.4 

29.6 

29.3 

25.7 

72.2 

66.7 

Craftsman,  laborer 

55.3 

54.3 

34.9 

28.3 

28.3 

25.7 

72.1 

69.7 

Farmer 

33.3 

34.4 

18.1 

18.6 

23.7 

22.8 

53.7 

55.0 

Unclassified 

48.6 

45.1 

33.0 

30.1 

28.1 

21.1 

66.7 

63.0 

Education  of  family  head 
Grammar  school 

46.7 

45.8 

28.7 

2b.  2 

2b.  5 

23.7 

64.5 

63.7 

Some  high  school 

54.4 

54.2 

34.6 

29.1 

29.8 

24.9 

72.2 

69.1 

Some  college 

60.8 

59.0 

43.2 

33.3 

29.2 

25.9 

79.1 

73.8 

Age  of  housewife 

Under  35  years 

53.2 

48.9 

32.1 

25.8 

29.2 

27.6 

70.7 

63.9 

35-44  years 

54.1 

55.6 

34.2 

30.3 

29.4 

26.0 

71.7 

70.6 

45  years  and  over 

50.2 

48.9 

33.3 

28.1 

27.0 

22.6 

68.4 

66.5 

Continued 


Source : National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  11. — Fresh  citrus  fruit:  Percentage  of  all  families  buying,  by  family  cnaracteristics  and  place 

of  residence,  April-September  1950  and  April- September  1953 — Continued 


Item 

All 

grapefruit 

.Lemons 

Limes 

fresh 

All 

citrus 

1950  ; 

1953 

1950  ; 

1953 

1950 

1953 

1950 

i 1953 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

United  States 

36.5 

40.1 

64.3 

62.1 

6.4 

5.9 

82.8 

82.5 

Geographic  region 

Northeast 

46. 4 

4o.9 

69.0 

64.3 

6.3 

6.8 

88.3 

87.5 

North  Central 

35.3 

42.9 

64.4 

61.9 

8.6 

7.0 

86.7 

86.0 

South 

23.7 

28.7 

6o.6 

65.5 

4.4 

4.7 

71.0 

75.5 

Mountain  and  Southwest 

28.7 

29.2 

62.5 

59.4 

8.3 

6.3 

78.5 

75.9 

Pacific 

45.8 

49.0 

59.7 

53.7 

2.1 

3.3 

82.7 

81.7 

Size  of  community 

Farm 

22.4 

24.4 

56.6 

58.6 

2.7 

2.1 

73.4 

75.7 

City  (Population) 

Under  10,000 

31.3 

32.1 

59.5 

60.0 

4.0 

3.7 

79.2 

79.2 

10,000-99,999 

38.4 

42.3 

71.1 

62.2 

7.6 

5.7 

87.8 

83.4 

100,ooo-499,999  • 

42.6 

47.5 

73.4 

65.5 

13.3 

10.0 

86.7 

84.8 

500,000  and  over 

49.1 

51.1 

68.6 

64.0 

8.8 

7.8 

89.5 

87.7 

Family  income 
Upper 

44.4 

47.6 

70.5 

68.6 

9.2 

8.6 

87.1 

88.0 

Upper  middle 

39.7 

39.5 

67.8 

65.7 

6.8 

6.6 

84.9 

84.8 

nower  middle 

32.2 

35.7 

61.8 

56.8 

5.8 

5.7 

82.8 

80.9 

Lower 

30. 2 

37.5 

57.7 

57.2 

4.1 

2.8 

7o.6 

76.1 

Size  of  family 
1 and  2 manbers 

la.i 

45.3 

64.7 

62.4 

6.7 

6.7 

82.1 

81.5 

3 members 

35.8 

4o.l 

64.8 

62.8 

7.0 

4.8 

83.4 

83.2 

U and  5 members  : 37 

39.4 

66.6 

64.1 

6.2 

6.9 

85.2 

85.4 

6 and  over 

24.7 

27.2 

55.7 

54.7 

5.3 

3.1 

75.5 

75.9 

2/ 

Presence  of  children  — 

Ko  children 

42.0 

45.6 

66.3 

64.1 

6.6 

5.9 

83.0 

82.2 

Under  6 years 

32.8 

32.0 

6o.3 

57.9 

6.0 

5.2 

82.7 

81.1 

6-12  years 

30.6 

33.1 

63.9 

60.0 

6.5 

6.0 

83.5 

82.3 

13-20  years 

30.8 

36.5 

62.7 

62.6 

6.4 

5.6 

80.3 

82.4 

Occupation  of  family  head 

Executive,  professional 

50.1 

50.3 

73.5 

67.9 

11.6 

9.4 

89.8 

88.0 

Clerical,  sales,  service 

42.8 

44.9 

68.8 

63.5 

7.8 

8.0 

85.1 

83.6 

Craftsman,  laborer 

33.4 

34.9 

60.3 

60.4 

5.5 

5.1 

82.7 

82.3 

Farmer 

21.6 

25.7 

55.4 

59.0 

2.4 

2.2 

72.5 

74.1 

Unclassified 

36.5 

45.9 

68.1 

59.3 

4.9 

3.7 

83.3 

80.9 

Education  of  family  head 

Grammar  school 

29.8 

34.7 

59.1 

59.6 

3.7 

3.5 

78.4 

80.0 

Some  high  school 

33.7 

42.4 

66.0 

63.5 

7.3 

6.9 

84.7 

83.5 

Some  college 

49.8 

51.5 

74.8 

66.7 

12.0 

11.3 

90.5 

88.0 

Age  of  housewife 
Under  35  years 

28.9 

27.3 

57.9 

51.9 

7.0 

4.6 

80.8 

75.9 

35— UU  years 

33.2 

37.4 

64.6 

64.6 

7.4 

6.4 

83.2 

35.2 

45  years  and  over 

41.1 

45.7 

66.6 

64.1 

5.7 

6.2 

83.2 

33.2 

1/  Includes  purchases  of  Texas  oranges. 

2/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore,  some  families  are  included  in  two 
or  more  groups. 


Source : 


National  Consumer  Panel  of  Market  Research  Cornoration  of  America. 
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Table  12. — Fresh  citrus  fruit t Average  number  of  purchases  per  buying  family,  by  family  characteristics 
and  place  of  residence,  April-September  1950  and  April-September  1953 


Item 

California- Arizona  : 
oranges  ; 

Florida 

oranges 

* Unidentified 

2 

; oranges 

: 

^ 1/ 
oranges 

1950  ; 

L 

X 

1953  : 

X 

1950 

i 1953 

: 

: 1950 

! 1953 

1950 

! 1953 

i 

Number 

Number 

Number 

Number 

Number 

Number 

Number 

Number 

United  States 

6.3 

6.6 

5.3 

4.9 

3.5 

3.1 

8.8 

8.2 

X 

Geographic  region  : 

Northeast 

6„8 

7.1 

6.5 

6.0 

3.8 

3.4 

11.4 

10.6 

North  Central 

6.3 

6.8 

4.3 

3.5 

3.2 

2.7 

8.2 

7.9 

South 

3.4 

3.5 

4.4 

4.7 

3.9 

3.3 

5.7 

5.7 

Mountain  and  Southwest 

5.4 

6.0 

3.0 

2.6 

3.1 

3.2 

6.9 

7.0 

Pacific 

7.5 

6.9 

2.6 

1.0 

3.1 

2.6 

8.3 

7.5 

Size  of  community  : 

Farm 

4.4 

5.1 

3.5 

3.7 

2.8 

2.8 

5.3 

5.8 

City  (Population)  : 

Under  10,000 

5.3 

5.8 

4.6 

3.9 

3.7 

3.2 

7.4 

6.8 

10,000-99,999 

5.8 

5.9 

4.7 

4.8 

3.6 

2.9 

8.3 

7.5 

100,000-499,999 

7.0 

6.5 

4.8 

5.1 

4.1 

3.1 

9.6 

8.6 

500,000  and  over 

7.7 

7.8 

6.6 

5.8 

3.5 

3.2 

11.6 

10.3 

Family  income  j 

Upper 

6.1 

6.9 

5.2 

5.2 

3.6 

3.3 

8.6 

8.7 

Upper  middle 

6.5 

6.5 

5.2 

4.6 

3.2 

3.2 

8.8 

8.1 

Lower  middle 

6.8 

6.9 

6.2 

4.9 

3.9 

2.8 

9.8 

8.4 

Lower 

5.9 

5.9 

4.4 

4.8 

3.2 

3.0 

8.0 

7.5 

J 

Size  of  family  : 

1 and  2 members 

6.1 

6.4 

5.1 

5.0 

2.9 

2.7 

8.3 

7.7 

3 members 

6.0 

6.2 

5.5 

4.4 

3.2 

2.  8 

8.4 

7.5 

4 and  5 members 

6.7 

6.9 

5.1 

5.2 

3.9 

3.2 

9.3 

9.0 

6 and  over 

6.4 

7.1 

5.8 

4.5 

4.0 

4.0 

9.3 

8.5 

Presence  of  children  -2/  : 

No  children 

6.3 

6.3 

5.4 

5.1 

3.2 

2.9 

8.7 

7.9 

Under  6 years 

6.7 

6.6 

5.3 

4.7 

3.7 

3.2 

9.5 

8.5 

6-12  years 

6.5 

7.0 

5.2 

4.8 

3.4 

3.3 

8.9 

8.7 

13-20  years 

6.3 

7.0 

5.0 

4.6 

3.7 

3.5 

8.4 

8.5 

Occupation  of  family  head  j 

Executive,  professional 

6#  6 

6.5 

5.9 

4.6 

3.8 

3.4 

9.6 

8.4 

Clerical,  sales,  service 

6.7 

6.8 

6.2 

5.6 

3.4 

3.1 

9.7 

8.8 

Craftsman,  laborer 

6.7 

7.0 

5.1 

4.9 

3.7 

3.1 

9.3 

8.7 

Farmer 

4.3 

5.2 

3.5 

3.6 

2.8 

2.8 

5.3 

5.7 

Unclassified 

5.6 

5.9 

3.6 

5.1 

3.5 

2.4 

7.6 

7.5 

Education  of  family  head  : 

Grammar  school 

6.2 

6.6 

5.0 

4.9 

3.3 

3.3 

8.2 

8.0 

Seme  high  school 

6.3 

6.4 

5.1 

4.7 

3.7 

2.9 

8.8 

8.1 

Some  college 

6.8 

7.0 

6.1 

5.3 

3.5 

2.3 

10.0 

9.0 

Age  of  haisewife  : 

Under  35  years 

6.0 

6.0 

4.6 

4.9 

3.8 

3.1 

8.3 

7.9 

35— Uii  years 

6.7 

6.8 

5.3 

4.5 

3.9 

3.2 

9.3 

8.5 

45  years  and  over 

6.3 

6.7 

5.5 

5.1 

3.1 

3.0 

8.7 

8.2 

Source  t National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Continued 


Table  12. — Fresh,  citrus  fruit:  Average  number  of  purchases  per  buying  family,  by  family  characteristics 

and  place  of  residence,  April -September  1950  and  April-September  1953--Continued 


Item 

All 

grapefruit 

Lemons 

Limes 

fresh 

All 

citrus 

1950 

« 1953 

1950 

» 1953 

1950 

: 1953 

1950 

: 1953 

Number 

Nunber 

Number 

Number 

Nunber 

Hunter 

Number 

Number 

United  States 

U.6 

U.8 

5.5 

5.U 

1.8 

1.6 

13.9 

13.2 

Geographic  region 

5.U 

5.7 

i.U 

Northeast 

5.2 

5.U 

1.8 

17.7 

16.1 

North  Central 

U.  2 

U.U 

U.3 

U.3 

l.u 

1.6 

12.2 

12.2 

South 

3.8 

U.8 

7.2 

7.2 

2.8 

2.1 

11.5 

12.1 

Mountain  and  Southwest 

U.o 

U.3 

6.1 

5.3 

1.9 

2.0 

12.1 

11.3 

Pacific 

1*.  8 

U.6 

5.3 

U.U 

1.6 

1.0 

13.8 

12.1 

Size  of  community 

Farm 

3.8 

U.3 

5.2 

5.1 

l.U 

2.3 

9.2 

9.7 

City  (Population) 

Under  10,000 

U.l 

U.U 

5.1 

5.5 

1.8 

1.5 

11.6 

11. U 

10,000-99,999 

1 1.2 

U.5 

5.1 

5.2 

2.0 

1.6 

13. U 

12.6 

100,000-U99,999 

U.3 

U.9 

6.0 

5.5 

1.8 

1.8 

15.7 

1U.3 

500,000  and  over 

5.3 

5.2 

6.2 

5.5 

1.7 

1.5 

18. U 

16.1 

Family  income 

Upper 

U.7 

U.8 

5.6 

5.6 

2.0 

1.8 

1U.5 

1U.U 

Upper  middle 

U.5 

U.9 

5.8 

5.3 

1.6 

1.7 

1U.5 

13.2 

lower  middle 

H.U 

U.8 

5.U 

5.3 

1.5 

l.U 

1U.2 

12.8 

Lower 

U.5 

U.7 

5.U 

5.5 

1.9 

1.5 

12.3 

12.2 

Size  of  family 
1 and  2 members 

5.1 

5.5 

5.8 

5.5 

1.5 

1.5 

13.9 

13.3 

3 members 

u.u 

U.6 

5.8 

5.6 

2.3 

1.8 

13.8 

12.6 

U and  5 members 

U.  2 

U.3 

5.2 

5.2 

1.6 

1.7 

1U.1 

13.7 

6 and  over 

U.  2 

U.  2 

5.U 

5.3 

1.7 

1.6 

13.2 

12.5 

2/ 

Presence  of  children  — 

No  children  j 5. 2 

5.U 

6.1 

5.8 

1.7 

l.U 

1U.8 

13.8 

Under  6 years 

3.8 

U.o 

U.7 

U.7 

1.9 

1.8 

13.3 

12.  U 

6-12  years 

3.7 

U.o 

5.0 

U.8 

1.5 

1.9 

13.1 

12.8 

13-20  years 

U.0 

U.3 

5.U 

5.U 

2.2 

1.6 

13.0 

13.2 

Occupation  of  family  head 
Executive,  professional 

U.7 

5.1 

5.7 

5.0 

2.0 

1.9 

16.1 

1U.0 

Clerical,  sales,  service 

U.6 

5.2 

6.2 

6.0 

1.9 

1.7 

15.7 

1U.6 

Craftsman,  laborer 

U.6 

U.l 

5.3 

5.2 

1.6 

1.3 

13.9 

13.0 

Farmer 

3.9 

U.  2 

5.1 

5.U 

1.5 

l.U 

9.1 

10.0 

Unclassified 

U.8 

5.U 

5.3 

5.6 

l.U 

1.8 

12.6 

13.2 

Education  of  family  head 

Grammar  school 

U.5 

U.6 

5.2 

5.2 

1.6 

1.3 

12.5 

12.3 

Some  high  school' 

U.U 

U.6 

5.6 

5.5 

2.1 

1.5 

lU.o 

13.  U 

Some  college 

U.9 

5.5 

6.1 

5.7 

1.6 

2.1 

16.7 

15.  U 

Age  of  housewife 

Under  35  years 

3.8 

3.U 

U.U 

U.3 

1.8 

1.8 

11.9 

10.9 

3 2-1 <1:  years 

U.O 

U.  2 

5.2 

5.0 

1.9 

1.8 

13.9 

12.9 

U5  years  and  over 

5.0 

5.3 

6.1 

5.9 

1.6 

1.5 

1U.6 

1U.1 

1/  Includes  purchases  of  Texas  oranges. 

?/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore,  some  families  are  included  in  two 
or  more  groups. 

Source:  National  Consumer  Panel  of  Marketing  Research  Corporation  of  America. 


27 


Table  13. — Fresh  citrus  fruit:  Average  volume  of  purchases  per  buying  family,  by  family  characteristics  and 

place  of  residence,  April -September  1950  and  April-September  1953 


: 

California 

-Arizona 

Florida 

Unidentified 

All 

1/ 

Item  : 

oranges 

oranges 

oranges 

oranges 

1950  | 

1953 

1950 

1953 

1950  ; 

1953 

1950  ! 

1953 

» 

l 

t 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

United  States  : 

5.82 

7.13 

U.97 

5.29 

2.97 

3.13 

8.02 

8.82 

Geographic  region 


Northeast 

: 6.15 

6.81* 

6.21* 

6.1*8 

3.17 

3. 08 

10.1*2 

10.61 

North  Central 

: 5-63 

7.18 

1*.06 

1*.03 

2.82 

2.85 

7.1*3 

8.1*1* 

South 

t 2.70 

2.96 

3.78 

5.ol* 

2.91* 

2.77 

1*.66 

5-1*6 

Mountain  and  Southwest 

: U.  7U 

6.26 

2.1*1 

2.56 

2.1*3 

U.05 

5.71 

7.1*6 

Pacifie 

: 8.02 

10.20 

1.82 

.56 

3.1*5 

3.80 

8.87 

11.11 

: 

Size  of  community  : 

Farm 

City  (Population) 

: U.13 

6.08 

3.66 

1*.36 

2.1*1 

2.81* 

5.03 

6.68 

Under  10,000 

! U.86 

5.92 

1*.  26 

1*.  1*3 

3.01* 

2.78 

6.58 

6.91 

10,000-99,999 

: 5.22 

5.93 

1*.  58 

5.38 

3.H* 

2.77 

7.55 

7.76 

100,000-1*99,999 

: 6.5U 

7.3U 

1*.36 

5.52 

3.97 

3.58 

8.91* 

9.61 

500,000  and  over 

: 7.09 

8.1*2 

6.15 

5.98 

2. 87 

3.1*6 

10.58 

11.05 

Family  income 


Upper 

5.90 

7.83 

5.13 

5.79 

3.29 

3.52 

8.28 

9.78 

Upper  middle 

6.26 

7.U* 

l*.  95 

5.29 

2.83 

3.11 

8.28 

8.85 

Lower  middle 

6.05 

7.17 

5.83 

5.26 

3.20 

3.17 

8.73 

8.88 

Lower 

1*.  95 

6.10 

3.81* 

1*.73 

2.53 

2.56 

6.6U 

7.UU 

: 

Size  of  family  : 

1 and  2 members 

1*.89 

5.99 

l*.  21* 

U.66 

2.15 

2.32 

6.66 

7.22 

3 members 

5.37 

6.23 

5.U* 

U.52 

2.73 

2.51 

7.52 

7.U9 

1*  and  5 members 

6.31* 

7.58 

U.96 

6.15 

3.U5 

3.0U 

8.71 

9.8U 

6 and  over 

7.35 

10.56 

6.72 

5.69 

3.67 

6.25 

10. 2U 

12. U2 

2/  1 

Presence  of  children  - : 

No  children 

5.28 

6.0i* 

U.  71 

U.96 

2.50 

2.55 

7.20 

7.51 

Under  6 years 

6.70 

7.91* 

5.6o 

5.U6 

3.39 

3.96 

9.50 

10.11 

6-12  years 

6.63 

8.27 

5.37 

5.80 

2.93 

U.02 

8.9U 

10. 1*0 

13-20  years 

6.00 

8,1*3 

l*.9l* 

5.U5 

3.26 

3.95 

8.02 

9.99 

Occupation  of  family  head  : 

Executive,  professional 

6.20 

7.59 

5.68 

U.89 

3.38 

3.7U 

9.0U 

9.5U 

Clerical,  sales,  service 

5.61 

6.16 

5.68 

5.59 

2.7U 

2.58 

S.3U 

3.11 

Craftsman,  labcrer 

6.1*5 

7.77 

U- 87 

5.59 

3.25 

3.50 

8.7U 

9.67 

Farmer 

1*.21 

6.61* 

3.60 

3.9U 

2.36 

2.  86 

5.0U 

6.76 

Unclassified 

U.52 

5.99 

3.06 

5.51 

2.53 

2.02 

6.02 

7.63 

Education  of  family  head 


Grammar  school 

« 5.65 

6.97 

U.76 

5.U8 

2. 79 

3.33 

7.U8 

8.55 

Some  high  school 

: 5.77 

6.78 

1*.  81 

U.98 

3.13 

2.78 

8.05 

8.U7 

Same  college 

1 6.27 

3 

8.22 

5.55 

5.U5 

3.U 

3.26 

9.11 

10.21 

Age  af  housewife  : 

Under  35  years 

* 6.31 

6.51 

U.62 

5.32 

3.U2 

3.U6 

8.37 

8.66 

35-UU  years 

j 6.22 

7.96 

5.19 

5.00 

3.U9 

3.U0 

8.7U 

9.7U 

U5  years  and  over 

* 5.10 

6.83 

U.96 

5.U6 

2.U8 

2.82 

7.U7 

Cohf 

8.3U 

inued 

Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  13. — Fresh  citrus  fruit*  Average  volume  of  purchases  per  buying  family,  by  family  characteristics  and 
place  of  residence,  April-Septeober  1950  and  April -September  1953 — Continued 


Item 


All 

grapefruit 


1 

s 

s 

Lemons  : Limes 


All 

fresh  citrus 


* : « 


x 

t 

1950  « 

1953 

X 

i 

1950  * 

1953 

; 1950 

: 19  5>  ; 

1950  * 

1953 

s 

x 

x 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

United  States 

• 

1.35 

1.70 

2.96 

3.06 

1.11 

1.00 

9.76 

10.1*0 

Geographic  region 
Northeast 

: 

1.37 

1.66 

2.60 

2.50 

.82 

.68 

12.31* 

11.91* 

North  Central 

1 

1.29 

1.62 

2.08 

2.30 

.81 

.82 

8.59 

9.76 

South 

x 

1.11 

1.71 

U.  72 

U.92 

2.1*x 

1.69 

7.73 

8.79 

Mountain  and  Southwest 

s 

1.26 

1.76 

3.30 

3.01* 

1.27 

1.71* 

7.87 

8.81* 

Pacific 

: 

1.75 

1.90 

3.08 

2.1*6 

1.13 

.1*2 

11.01 

12.29 

Sise  of  community 

Farm 

: 

x 

1.1*5 

2.06 

3.1*7 

3.22 

.90 

1.91* 

6.89 

8.21 

City  (Population) 
Under  10,000 

x 

X 

1.30 

1.6$ 

2.77 

3.31 

1.28 

.99 

8.07 

8.61* 

10,000-99,999 

X 

1.13 

1.53 

2.61 

2.95 

1.15 

.83 

9.27 

9.57 

100,000-1*99,999 

X 

1.12 

1.67 

3.32 

3.1*1 

1.1*6 

1.22 

11.33 

11.60 

500,000  and  over 

1 

X 

1.1*8 

1.68 

2.83 

2.62 

.88 

.71* 

12.71 

12.1*7 

Family  Income 
Upper 

X 

X 

I 

1.1*2 

1.75 

2.99 

3.21 

1.11 

1.09 

10.33 

11.73 

Upper  middle 

X 

1.26 

1.78 

3.01 

3.02 

1.08 

1.10 

10.21* 

10.65 

Lower  middle 

X 

1.39 

1.62 

2.90 

2.88 

1.19 

.81 

10.22 

10.09 

Lower 

X 

X 

1.31 

1.62 

2.91 

3.12 

1.01 

.89 

8.12 

8.81* 

Sise  of  family 
1 and  2 members 

X 

1.1*6 

1.80 

2.90 

2.85 

.87 

.93 

8.1*6 

8.81 

3 members 

X 

1.19 

1.65 

3.06 

3.21* 

1.1*6 

1.12 

9.1*9 

9.35 

U and  5 members 

X 

1.30 

1.58 

2. 71* 

3.02 

.97 

.97 

10.35 

11.5U 

6 and  over 

X 

X 

1.52 

1.80 

3.63 

3.5U 

1.1*1 

1.39 

11.83 

13.60 

Preeemce  of  ohildren  “iJ 
No  children 

X 

X 

t 

i.55 

1.79 

3.13 

3.17 

1.00 

.81* 

9.33 

9.38 

Under  6 years 

l 

1.11 

1.1*7 

2.59 

2.65 

1.12 

1.11 

10.72 

11.27 

6-12  years 

X 

1.12 

1.53 

2.79 

2.78 

1.01* 

1.19 

10.1*1 

11.67 

13-20  years 

X 

X 

1.21* 

1.77 

3.11* 

3.1*3 

1.1*3 

1.09 

9.79 

11.79 

Ocsupstien  of  family  head 
Exeentive,  professional 

X 

X 

X 

1.30 

1.72 

2.82 

2.63 

1.09 

1.20 

11.16 

11.12 

Clerical,  sales,  service 

X 

1.25 

1.73 

3.11 

3. 30 

1.28 

1.02 

10.35 

10.01 

Craftsman,  laborer 

X 

1.1*0 

1.1*7 

2.83 

3.06 

1.05 

.78 

10.35 

11.11 

Farmer 

X 

i.5o 

1.97 

3.38 

3.51 

.93 

1.22 

6.79 

8.53 

Umelasalfied 

X 

2 

1.1*2 

1.96 

2.61* 

3.02 

.81* 

.97 

7.65 

9.32 

Education  of  family  head 
Grammar  school 

X 

I 

1.37 

1.77 

2.99 

3.11 

1.05 

.92 

8.99 

9.95 

Some  high  aehool 

X 

1.25 

1.58 

2.83 

3.09 

1.36 

.80 

9.78 

10.21* 

Sene  college 

X 

X 

1.1*1* 

1.75 

3.09 

2.87 

.87 

1.35 

11.1*3 

11.95 

Age  of  housewife 
Under  35  yeare 

X 

X 

X 

1.07 

1.31 

2.37 

2.39 

1.18 

1.21 

9.51 

9.1*8 

35-1*1*  yeare 

X 

1.19 

1.1*6 

2.71* 

2.76 

1.21 

1.11 

10.27 

10.90 

1*5  years  and  over 

X 

X 

1.1*9 

1.88 

3.26 

3.1*0 

1.00 

.89 

9.56 

10.1*0 

1/  Includes  purchases  of  Texas  oranges. 

y Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  groups. 


Source  1 National  Consumer  Panel  of  Market  Research  Corporation  of  America. 


Table  iU. — Fresh  citrus  fruit:  Average  price  paid  per  dosen  by  household  consumers , by  family  characteristics 

and  place  of  residence,  April-September  1950  and  April-Septernber  1953 


ItOTI 

Calif ornia-Ariscna  * 
oranges 

: 

Florida 

oranges 

3 

Unidentified  * 

oranges 

All 

oranges 

y 

1950  | 

1953 

j 

1950  j 

1953  ! 

2 

1950  ; 

1953  ; 

1950  [ 

1953 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

United  States 

1*5.6 

38.9 

U7.1 

38.6 

45.4 

38.2 

46.0 

38.7 

: 

Geographic  region  3 

Northeast 

1*7.0 

U6.6 

U6.5 

40.7 

46.7 

45.5 

46.8 

44.2 

North  Central 

1*6.7 

39.3 

U8.7 

38.5 

46.3 

37.5 

47.0 

39.0 

South 

1*8.1 

U1.5 

U5.7 

33.7 

44.8 

38.9 

46.0 

36.3 

Mountain  and  Southwest 

1*8.2 

39.8 

52.8 

4o.i 

48.5 

31.2 

48.8 

38.1 

Pacific 

38.7 

26.9 

50.7 

67.6 

36.3 

29.2 

38.6 

27.2 

Size  of  community  : 

Fam 

1*7.5 

37.6 

U7.0 

36.2 

45.0 

39.1 

46.9 

37.5 

City  (Population)  : 

Under  10, OCX) 

1*9.6 

1*1.  2 

U8.8 

35.9 

470 

4i.o 

48.9 

39.9 

10,000-99,999 

1*7.0 

U0.6 

U9.1 

38.7 

47.0 

40.9 

47.7 

40.1 

100,000-1*99,999 

1*3.9 

37.6 

U7.2 

38.0 

44.8 

33.4 

45.0 

37.2 

500,000  and  over 

1*3.  U 

38.5 

U5.8 

40.7 

43.3 

38.1 

44.2 

39.0 

Family  income  : 

Upper 

1*6.3 

39.2 

U7.U 

39.0 

45.6 

38.8 

46.6 

39.1 

Upper  middle 

1*5.2 

38.0 

U7.7 

37.8 

44.5 

39.9 

45.8 

38.2 

Lower  middle 

U5.U 

U0.3 

U6.2 

38.9 

46.2 

33.5 

45.8 

39.0 

Lower 

U5.5 

37.5 

U7.2 

38.6 

45.2 

41.7 

45.9 

38.3 

Sise  of  family  i 

1 and  2 members 

U7.0 

39.9 

U8.8 

40.1 

48,4 

43.1 

47.8 

40.3 

3 members 

1*6.2 

1*0.5 

U7.U 

38.2 

45.4 

38.8 

46.6 

39.6 

1*  and  5 members 

1*5.3 

39. U 

U6.7 

36.5 

44.3 

40.0 

45.5 

39.3 

6 and  over 

1*2.8 

33.9 

UU.7 

35.9 

45.0 

31.1 

1*3.7 

33.7 

Presence  of  children  —f  * 

No  children 

U6.8 

Uo.i 

U6.3 

39.8 

47.8 

42.9 

47.4 

40.3 

Under  6 years 

U2.7 

37. U 

U6.0 

39.0 

42.4 

33.3 

43.7 

37.1 

6-12  years 

U3.6 

37.9 

U5.9 

37.8 

45.3 

34.1 

44.5 

37.3 

13-20  years 

U6.9 

38. U 

46.6 

36.7 

45.3 

36.7 

46.6 

37.8 

Occupation  of  family  head  : 

Executive,  professional 

U3.8 

36.0 

U6.1* 

39.3 

45.6 

39.5 

45.0 

37.3 

Clerical,  sales,  service 

U8.1 

U3.3 

U6.7 

39.6 

45.9 

41.8 

47.3 

42.0 

Craftsman,  laborer 

UU.9 

39.5 

U7.3 

38.6 

45.0 

36.0 

45.6 

38.8 

Farmer 

U6.2 

34.8 

U8.0 

37.0 

44.9 

36.2 

46.4 

35.5 

Unclassified 

U6.3 

39.0 

U9.3 

36.7 

46.5 

42.3 

47.1 

38.5 

2 

Education  of  family  head  2 

Grammar  school 

U7.0 

Uo.l 

47.0 

36.9 

45.1 

38.0 

46.7 

39.0 

Some  high  school 

UU.6 

39.2 

46.8 

39.1 

45.6 

39.5 

45.4 

39.2 

Some  collage 

UU.5 

35.8 

47.6 

41.7 

45.7 

36.4 

45.8 

37.3 

3 

Age  of  housewife  : 

Under  35  years 

U2.U 

33.8 

47.1 

40.4 

44.2 

32.7 

43.9 

38.1 

35-1 *1*  years 

U5.2 

37.7 

45.6 

38.2 

44.5 

37.5 

45.2 

37.8 

1*5  years  and  over 

U7.3 

39.7 

48.0 

38.3 

46.9 

41.4 

47.5 

39.6 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  14. — Fresh  citrus  fruit:  Average  price  paid  per  dozen  by  household  consumers,  by  family  characteristics 

and  place  of  residence,  April-September  1950  and  April-Septmber  1953 — Continued 


Item  ! 

All  grapefruit 

Lemons 

lames 

1950 

1953 

1950 

; 1953 

1950 

; 1953 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

United  States  : 

111.6 

96.3 

42.8 

44.o 

31.7 

38.5 

1 

Geographic  region  : 

Northeast  : 

122.7 

109.3 

46.2 

52.6 

41.4 

51.5 

North  Central  : 

llli.l 

98.6 

48.6 

52.1 

35.5 

48.5 

South  : 

112.0 

92.8 

37.5 

37.9 

24.6 

29.1 

Mountain  and  Southwest  : 

109.6 

84.1 

41.8 

42.3 

24.1 

21.9 

Pacific  : 

80.7 

77.0 

37.8 

40.4 

33.6 

58.1 

Size  of  community  : 

Farm  : 

104.1 

90.4 

42.0 

43.3 

33.7 

29.7 

City  ( Population)  : 

Under  10,000  : 

114.6 

93.7 

43.3 

44.4 

27.0 

42.1 

10,000-99,999  : 

118.5 

95.5 

43.7 

44.6 

36.9 

Ui.6 

100 , 000-1*99 ,999  : 

124.6 

98.7 

41.4 

42.2 

25.8 

34.2 

500,000  and  over  ’ j 

107.7 

98.7 

43.3 

48.4 

36.4 

45.1 

: 

Family  income  : 

Upper  : 

116.4 

98.1 

43.5 

45.4 

36.8 

4o.6 

Upper  middle  : 

111.6 

96.0 

43.2 

45.5 

28.7 

35.2 

Lower  middle  : 

108.4 

94.9 

42.9 

44.7 

25.3 

38.6 

Lower  : 

108.3 

95.5 

41.4 

43.7 

35.2 

40.1 

: 

Size  of  family  : 

1 and  2 members  * 

114.5 

99,5 

42.6 

45.3 

34.7 

39.0 

3 members  : 

115.2 

91.9 

42.7 

44.3 

30.2 

39.6 

4 and  5 members  : 

109.5 

93.5 

43.4 

45.5 

32.4 

39.0 

6 and  over  : 

100.5 

102.3 

42.0 

43.4 

28.0 

31.9 

Presence  of  children  ^ s 

No  children  : 

113.5 

99.0 

42.3 

45.0 

33.0 

40.8 

Under  6 years  8 

107.3 

95.6 

43.0 

44.2 

34.4 

36.4 

6-12  years  : 

105.0 

91.1 

43.1 

44.4 

27.9 

36.8 

13-20  years  8 

110.5 

93.4 

43.0 

44.5 

31.4 

36.1 

: 

Occupation  of  family  head  : 

Executive,  professional  : 

113.6 

100.3 

44.1 

45.8 

36.7 

35.4 

Clerical,  sales,  service  8 

114.1 

103.6 

41.7 

45.5 

26.3. 

36.6 

Craftsman,  laborer  8 

111.7 

93.0 

43.2 

44.7 

31.2 

44.0 

Farmer  : 

103.1 

84.4 

4lo8 

43.4 

35.6 

32.5 

Unclassified  : 

110.5 

92.9 

43.8 

44.5 

34.6 

47.0 

X 

Education  of  family  head  i 

Grammar  school  8 

112.3 

94.6 

42.7 

44.8 

31.9 

37.1 

Some  high  school  8 

109.4 

95.8 

42.6 

44.7 

29.1 

47.1 

Some  college  8 

U3.5 

100.6 

43,3 

45.4 

35.9 

32.7 

X 

Age  of  housewife  x 

Under  35  years  8 

104.8 

90.2 

42.7 

43.2 

33.2 

30.7 

35-44  years  i 

111.9 

97.3 

43.0 

45.3 

30.2 

36.3 

45  years  and  over  8 

112.9 

96.8 

42.7 

45.0 

32.1 

42.6 

1/  Include*  purchases  of  Texas  oranges. 

±J  Classifications  in  this  section  are  not  mutually  exclusive , therefore  some  families  are  included  in  two 
or  mare  groups. 

Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America.. 
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Table  15. — Freeh  citrus  fruit*  Volume  of  purchases  per  1,000  capita,  by  family  characteristics  and  place 

of  residence,  April -September  1950  and  April-September  1953  A/ 


Item 

: 

Calif ornia- Arizona  • 
oranges  : 

Florida 

oranges 

Unidentified 

•ranges 

: All 

: oranges 

2/ 

1950  • 

1953  ; 

1950 

1953 

1950 

: 1953 

: 

; 1950  • 

1953 

Dozens 

Dose ns 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

United  States 

826 

1,021* 

1*52 

U2k 

228 

216 

1,529 

1,673 

: 

Geographit  region  i 

Northeast 

1,035 

1,167 

91*0 

863 

28k 

236 

2,266 

2,275 

North  Central 

981 

1,336 

338 

272 

228 

200 

1,566 

1,813 

South 

121 

133 

268 

1*30 

159 

168 

557 

732 

Mountain  and  Southwest 

585 

801* 

123 

103 

192 

273 

1,028 

1,238 

Pacific 

1,712 

2,100 

11* 

3 

260 

258 

1,995 

2,362 

: 

Size  of  community  s 

Farm 

323 

538 

170 

232 

139 

170 

651 

9k9 

City  (Population)  : 

Under  10,000 

597 

729 

319 

299 

239 

210 

1,176 

l,2k8 

10,000-99,999 

925 

91*0 

51*8 

1*86 

272 

193 

1,765 

1,622 

100,000-1*99,999 

1,01*0 

1,121 

502 

5k0 

318 

2k8 

l,9k5 

1,933 

500,000  aad  over 

1,385 

1,590 

776 

566 

2k7 

21*1* 

2,1*17 

2,k06 

Family  income  : 

Upper 

791* 

1,151* 

1*68 

k59 

219 

21*1 

l,k96 

1,86k 

Upper  middle 

925 

1,026 

1*37 

1*10 

226 

213 

1,609 

1,660 

Lower  middle 

881 

987 

53k 

395 

272 

210 

1,705 

1,599 

Lower 

688 

888 

358 

1*31 

193 

190 

1,279 

1,521 

: 

Size  of  family  : 

1 and  2 members 

1,273 

1,526 

711* 

6k8 

281 

2k8 

2,312 

2,kk0 

3 members 

897 

1,003 

571 

1*1*6 

269 

21k 

1,762 

1,670 

k and  5 members 

III 

1,000 

1*01* 

1*1*0 

237 

19k 

1,U56 

feJB 

6 and  over 

698 

262 

205 

139 

231 

928 

* 

Presence  of  children  — ' : 

No  children 

1,092 

1,310 

61*1 

581* 

27k 

2k9 

2,Ok3 

2,159 

Under  6 years 

1,007 

83U 

51*3 

318 

278 

222 

1,850 

1,383 

6-12  years 

933 

912 

k72 

3k9 

22k 

22k 

1,650 

l,k9k 

13-20  years 

717 

878 

363 

31*1 

211* 

196 

1,313 

l,k2k 

s 

Occupation  of  family  head  i 

Executive,  professional 

1,109 

1,257 

668 

U38 

30k 

252 

2,111 

1,961 

Clerical,  sales,  service 

899 

91*3 

630 

507 

239 

203 

1,786 

1,656 

Craftsman,  laborer 

911 

1,081 

1*30 

k06 

233 

230 

1,59k 

1,727 

Farmer 

330 

583 

153 

187 

131 

166 

635 

9k9 

Unclassified 

886 

1,066 

ko6 

652 

287 

168 

1,617 

1,895 

: 

£4ucation  of  family  head  % 

Grammar  school 

689 

889 

356 

koo 

193 

220 

1,259 

1,518 

Some  high  school 

861* 

1,026 

1*58 

k05 

257 

193 

1,602 

1,636 

Some  college 

1,156 

1,1*61 

726 

51*6 

275 

25k 

2,183 

2,267 

: 

Age  of  housewife  j 

Under  35  years 

837 

729 

370 

31k 

2k9 

219 

l,k75 

1,267 

35-kk  years 

781* 

1,01*2 

1*11* 

357 

239 

208 

l,k6l 

1,618 

1*5  years  and  over 

850 

1,151* 

518 

530 

210 

220 

1,602 

1,916 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  i5. — Fresh  citrus  fruits  Volume  of  purchases  per  1,000  capita,  by  family  characteristics  and  place 
of  residence,  April-September  1950  and  April-September  1953  i/— Continued 


Item 

All 

grapefruit 

: 

: Lemons 

Limes 

fresh 

All 

citrus 

1950 

* 1953 

l 

! 1950  ; 

1953 

1950  ; 

5 

1953 

1950 

; 1953 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

Dozens 

United  States 

131* 

192 

520 

537 

19 

17 

2,206 

2,1*21 

Qeographic  region  : 

Northeast 

172 

221 

1*81* 

1*55 

11* 

13 

2,91*1* 

2,967 

North  Central 

128 

202 

377 

1*15 

20 

17 

2,091 

2, 1*1*6 

South 

65 

126 

707 

829 

26 

20 

1,355 

1,708 

Mountain  aad  Southwest 

102 

11*9 

585 

523 

30 

32 

1,750 

1,91*1 

Pacific 

21*9 

285 

571 

1*02 

7 

1* 

2,828 

3,065 

: 

Siae  of  community  s 

Farm 

78 

126 

1*67 

1*73 

6 

10 

1,202 

1,559 

City  ( Population)  » 

Under  10,000 

112 

15U 

1*55 

578 

11* 

11 

1,760 

1,992 

10,000-99,999 

133 

192 

569 

51*6 

27 

u* 

2,1*95 

2,375 

100,000-1*99,999 

139 

229 

708 

61*6 

57 

35 

2,855 

2,81*6 

500,000  and  over 

205 

21*8 

51*1* 

1*85 

22 

17 

3,195 

3,161 

Family  income  : 

Upper 

153 

216 

513 

571 

25 

21* 

2,189 

2,677 

Upper  middle 

133 

186 

51*1 

528 

19 

19 

2,306 

2,399 

Lower  middle 

125 

156 

1*97 

1*1*2 

19 

13 

2,351 

2,211 

Lower 

123 

211* 

525 

628 

13 

9 

1,91*1* 

2,373 

Siie  of  family  : 

1 and  2 members 

317 

1*1*1 

989 

960 

31 

33 

3,656 

3,879 

3 members 

139 

220 

61*8 

676 

33 

18 

2,586 

2,586 

1*  aad  5 members 

109 

11*2 

1*13 

1*1*1 

H* 

15 

1,995 

2,21*5 

6 aad  over 

51* 

71 

291 

281 

11 

6 

1,285 

1,500 

Presence  of  ehildren  ^ j 

No  children 

268 

366 

856 

910 

27 

22 

3,201 

3,1*62 

Under  6 years 

98 

92 

1*21 

301 

18 

11 

2,388 

1,789 

6-12  years 

88 

103 

1*51* 

31*0 

17 

15 

2,212 

1,952 

13-20  years 

93 

135 

1*77 

1*1*7 

22 

13 

1,908 

2,019 

X 

Occupation  of  faaily  head  x 

Executive,  professional 

191 

21*2 

613 

501 

38 

32 

2,956 

2,71*3 

Clerical,  sales,  service 

158 

238 

635 

61*1 

30 

25 

2,615 

2,561 

Craftsman,  laborer 

118 

131 

1*35 

1*71* 

15 

10 

2,166 

2,31*5 

Farmer 

76 

129 

1*39 

528 

5 

7 

1,157 

1,613 

Unclassified 

209 

35U 

721* 

706 

16 

11* 

2,569 

2,969 

Education  of  family  head  i 

Grammar  school 

107 

171 

1*61 

517 

10 

9 

1,81*0 

2,217 

Some  high  school 

133 

187 

516 

51*9 

27 

15 

2,282 

2,389 

Some  college 

217 

271 

700 

577 

31 

1*6 

3,135 

3,167 

X 

Age  of  housewife  s 

Under  35  years 

77 

82 

31*2 

281* 

21 

13 

1,917 

1,61*7 

35-1*1*  years 

92 

128 

1*13 

1*19 

21 

17 

1,991 

2,185 

1*5  years  and  over 

192 

296 

680 

755 

18 

19 

2,1*96 

2,988 

1/  These  figures  represent  the  average  volume  of  purchases  per  1,000  capita,  based  upon  all  families,  including 
those  that  did  not  make  any  purchases  during  the  6-month  periods. 

2/  Includes  purchases  of  Texas  oranges. 

3 / Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or 
more  groups. 

Swires : National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  16„-  Dried  fruit:  Percentage  of  all  families  buying,  by  family  characteristics 

and  place  of  residence,  April-September  1950  and  April-September  1953 


Prunes 

Apricots 

Peaches 

Mixed 

fruits 

Item 

• 

• 

1950 

; 1953 

! 1950 

J 1953  ] 

1950  ; 

1953  ; 

1950 

; 1953 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

United  States 

33.9 

32.1 

10.1 

6.3 

5.6 

4.2 

3.2 

1.7 

Geographic  region 

Northeast 

35.1* 

33.6 

13.0 

7.1* 

2.4 

1.6 

5.2 

1.9 

North  Central 

36.3 

33.1 

10.1* 

7.1 

2.4 

2.0 

3.4 

2.5 

South 

27.3 

2l*.7 

5.3 

2.6 

13.2 

9.3 

1.2 

1.0 

Mountain  and  Southwest 

35.0 

36.6 

11*. 0 

o#o 

11.7 

7.9 

2.3 

1.3 

Pacific 

3Uo2 

31*.  5 

6.7 

5.3 

3.3 

2.7 

1.8 

1.6 

Size  of  community 

Farm 

City  (Population) 

26.7 

27.5 

6.1 

3.9 

8.0 

5.4 

2.0 

1.1 

Under  10,000 

31.8 

30.0 

9.3 

6.8 

6.1 

5.3 

2.0 

1.6 

10,000-99,999 

1*0.5 

? 

12.1* 

7.2 

4.4 

3.4 

2.5 

1.3 

100,000-Ii99,99c 

38.5 

33.9 

11.8 

6.9 

8.0 

4.8 

2.7 

2.0 

500,000  and  over 

36.6 

35.3 

12.3 

6.6 

3.1 

2.5 

5.9 

2.3 

Family  income 

Upper 

35.1* 

33.1* 

13.2 

8.9 

4.5 

3.7 

4.1 

1.6 

Uoper  middle 

32.6 

32.1* 

10.7 

5.1* 

5.0 

4.9 

2.6 

1.7 

Lower  middle 

34.5 

30.3 

8.9 

6.6 

6.3 

3.8 

3.0 

1.9 

Lower 

33.0 

32.2 

8.0 

4.1 

6.5 

4.4 

3.2 

1.7 

Size  of  family 

1 and  2 members 

33.1 

31.5 

8.9 

6.6 

4.1 

4.0 

3.3 

2.0 

3 members 

32.3 

33.5 

10.3 

5.6 

7.4 

4.4 

2.9 

1.3 

4 and  5 members 

36.8 

32.7 

11.1* 

6.5 

4.7 

4.1 

3.9 

1.3 

6 and  over 

30.0 

29.5 

8.7 

5.8 

8.7 

4.7 

1.7 

3.1 

Presence  of  children  i/  : 

No  children 

33.9 

32.6 

11.2 

6.7 

5.8 

4.0 

3.3 

1.8 

Under  6 years 

33.0 

30.6 

8.7 

5.5 

5.4 

4.2 

3.2 

1.5 

6-12  years 

34.3 

31.5 

10.0 

5.0 

6.7 

4.7 

3.2 

1.9 

13-20  years 

32.0 

32.3 

9.7 

6.6 

6.0 

4.7 

3.5 

1.6 

Occupation  of  family  head 

Executive,  professional 

37.7 

31*.  1 

11*.  3 

9.0 

4.2 

3.5 

3.0 

1.6 

Cierical,  sales,  service 

37.6 

31*. 0 

11.5 

6.2 

6.1 

U.6 

3.8 

1.8 

Craftsman,  laborer 

31.7 

31.1 

9.5 

6.3 

5.3 

4.1 

3.3 

1.7 

Farmer 

26.9 

25.9 

6.2 

3.7 

7.6 

5.7 

2.1 

1.1 

Unclassified 

39.9 

31*. 8 

8.7 

4.5 

4.2 

3.5 

4.2 

2.2 

Education  of  family  head 

Grammar  school  t 31.7 

30.6 

8.8 

5.5 

6.1 

4.5 

3.4 

1.8 

Some  high  school 

33.6 

31.8 

10.9 

6.3 

5.2 

4.0 

3.5 

1.7 

Some  college 

1*0.1 

37.2 

12.1 

8.5 

5.2 

3.8 

2.2 

1.5 

Age  of  housewife 

Under  35  years 

29.0 

2l*.6 

7.2 

5.2 

5.0 

5.2 

3.4 

1.2 

35-14*  years 

31*.  3 

31.3 

10.1 

5.8 

6.5 

3.9 

3.8 

2.1 

hS  years  and  over 

35.1* 

31*.  9 

11.2 

6.6 

5.3 

4.0 

2.9 

1.7 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  groups. 


Source:  National  Consumer  Paiel  of  Market  Research  Corporation  of  America. 
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Table  17.—  Dried  fruits  Average  number  of  purchases  per  buying  family,  by  family  characteristics  and  place  of 

residence,  April-September  1950  and  April -September  1953 


Item 

: 

Prunes 

: Apricots 

Peaches 

: Mixed 

fruits 

1950  5 

2 

1953 

5 1950 

: 

; 1953 

1950 

; 1953 

: 1950 

s 

: 1953 

: 

Number 

Number 

Number 

Number 

Number 

Nunber 

Number 

Number 

United  States 

2.8 

2.9 

1.9 

1.8 

2.0 

1.9 

1.4 

1.2 

Geographic  region  s 

Northeast 

3.3 

3.U 

2.1 

1.8 

2.0 

2.0 

1.4 

1,1 

North  Central 

2.3 

2.6 

1.7 

1.6 

2.0 

1.3 

1.4 

1.1 

Sourth 

3.0 

3.0 

2.1 

2.7 

1.9 

2.3 

1.6 

1.1 

Mountain  and  Southwest 

2.7 

2.8 

1.7 

1.8 

2.2 

1.5 

1.4 

1.6 

Pacific 

2.2 

2.6 

1.3 

1.9 

1.4 

1.2 

1.5 

1.3 

Size  of  community  i 

Farm 

2.14 

2.7 

1.3 

1.6 

1.8 

1.5 

1.6 

1.1 

City  (Population)  t 

Under  10,000 

2.8 

2.8 

1.7 

1.8 

1.9 

2.6 

1.1 

1.4 

10,000-99,999 

2.8 

3.1 

2.2 

1.7 

2.1 

1.4 

1.8 

1.2 

100,000-499,999 

2.7 

2.6 

2.4 

2.2 

2.4 

2.0 

1.6 

1.0 

500,000  and  over 

3.0 

3.2 

1.9 

1.8 

1.8 

1.6 

1.4 

1.2 

Family  income  s 

Upper 

2.5 

3.0 

2.0 

2.1 

2.1 

1.7 

1.2 

1.3 

Upper  middle 

2.8 

2.6 

1.7 

1.6 

1.6 

1.9 

1.4 

1.1 

Lower  middle 

2.9 

2.7 

1.8 

1.7 

2.0 

2.4 

1.5 

1,2 

Lower 

2.8 

3.3 

1.9 

1.7 

2.1 

1.7 

1.6 

1.1 

s 

Size  of  family  : 

1 and  2 members 

2.8 

3.1 

2.0 

1.9 

2.2 

1.6 

1.3 

1.2 

3 members 

2.6 

3.0 

1.8 

2.2 

2.2 

2.1 

1.4 

1.2 

4 and  5 members 

2.8 

2.8 

1.8 

1.5 

1.6 

1.8 

1.5 

1.1 

6 and  over 

2.9 

2.4 

1.7 

1.8 

1.9 

2.4 

1.4 

1.2 

Presence  of  children  i/  s 

No  children 

2.9 

3.4 

1.8 

2.0 

2.1 

1.8 

1.4 

1.2 

Under  6 years 

2.7 

2.5 

1.9 

1.5 

1.5 

2.0 

1.5 

1.2 

6-12  years 

2.5 

2.4 

1.8 

1.6 

1.7 

2.2 

1.4 

1.2 

13-20  years 

2.8 

2.5 

1.9 

1.8 

2.0 

2.2 

1.4 

1.1 

* 

Occupation  of  family  head  i 

Executive,  professional 

2.8 

2.7 

2.0 

1.7 

1.7 

2.1 

1.4 

1.3 

Clerical,  sales,  service 

3.0 

2.5 

1.9 

1.8 

2.1 

1.7 

1.3 

1.1 

Craftsman,  laborer 

2.8 

2.8 

2.0 

1.9 

1.9 

2.1 

1.2 

1.3 

Farmer 

2.2 

2.8 

1.3 

1.5 

1.9 

1.4 

1.8 

1.0 

Unclassified 

2.8 

4.0 

1.6 

2.0 

2.3 

1.9 

2.1 

1.1 

: 

Education  of  family  head  : 

Grammar  school 

2.8 

3.1 

1.8 

2.0 

1.8 

2.0 

1.4 

1.1 

Some  high  school 

2.6 

2.7 

2.0 

1.8 

2.0 

1.8 

1.3 

1.3 

Some  college 

3.0 

2.8 

1.8 

1.7 

2.3 

1.8 

1.6 

1.2 

: 

Age  of  housewife  : 

Under  35  years 

2.3 

2.3 

1.6 

1.4 

1.7 

1.4 

1.5 

1.0 

35-UU  years 

■2.6 

2.2 

1.8 

1.7 

1.8 

2.4 

1.4 

1.2 

45  years  and  over 

3.0 

3.4 

1.9 

2.0 

2.2 

1.9 

1.4 

1.2 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  set®  families  are  included  in 
two  or  more  groups. 


Soirees  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  18. — Dried  fruits  Average  volume  of  purchases  per  buying  family,  by  family  characteristics  and  place 

of  residence,  Apr il-September  1950  and  April-September  1953 


Item 

Prunes 

. Apricots 

: 

Peaches 

Mixed  fruits 

1950  ; 

1953 

j 1950 

) 1953 

1950 

1953 

1950 

; 1953 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

United  States 

U.O 

U.2 

1.6 

l.U 

1.8 

1.6 

1.5 

1.0 

Geographic  region  : 

Northeast 

4.9 

U.7 

1.7 

1.3 

1.8 

1.6 

1.5 

1.0 

North  Central 

3.3 

3.6 

1.U 

1.2 

1.8 

1.0 

l.U 

1.0 

South 

U.3 

U.2 

1.8 

2.1 

1.9 

2.1 

1.7 

1.0 

Mountain  and  Southwest 

3.6 

U.l 

1.5 

1.6 

2.1 

1.2 

l.U 

1.3 

Pacific 

3.9 

U.2 

1.2 

1.6 

1.2 

1.0 

1.U 

1.3 

l 

Size  of  coramunity  % 

Farm 

3.9 

U.l 

1.2 

1.5 

1.8 

1.5 

1.7 

1.0 

City  ( Population)  s 

Under  10,000 

U.2 

u.2 

1.5 

1.3 

1.9 

2.U 

1.2 

1.1 

10,000-99,999 

3.9 

U.5 

1.3 

1.2 

2.0 

1.0 

1.9 

1.0 

100,000-1(99 ,999 

3.7 

3.7 

1.2 

1.6 

2.1 

1.6 

1.6 

1.0 

500,000  and  over 

U.2 

U.U 

1.6 

1.U 

1«5 

1.1 

1.U 

1.1 

Family  income  t 

Upper 

3.8 

u.2 

1.7 

1.7 

2.0 

l.U 

1.2 

1.2 

Upper  middle 

U.0 

3.8 

1.U 

1.2 

1.U 

1.7 

1.5 

1.0 

Lower  middle 

U.3 

3.6 

1.5 

l.U 

1.8 

2.2 

1.6 

1.0 

Lower 

U.0 

5.1 

1.6 

1.2 

2.1 

1.3 

1.7 

1.0 

! 

Size  of  family  s 

1 and  2 members 

U.0 

U.5 

1.7 

1.5 

2.0 

1.3 

1.U 

1.0 

3 members 

3.6 

U.3 

1.5 

1.6 

2.0 

2.0 

1.5 

1.2 

li  and  5 msnbers 

U.2 

U.0 

1.5 

1.2 

1.5 

1.U 

1.5 

1.0 

6 and  over 

s U.6 

3.5 

• 

1.8 

l.U 

2.0 

2.5 

1.9 

1.0 

Presence  of  children  ^ s 

No  children 

U.l 

5.o 

1.6 

1.5 

2.0 

1.6 

1.5 

1.1 

Under  6 years 

3.8 

3.6 

1.5 

1.2 

i.U 

1.6 

1.6 

1.0 

6-12  years 

3.8 

3.5 

1.5 

1.3 

1.7 

1.9 

l.U 

1.0 

13-20  years 

U.U 

3.5 

1.7 

l.U 

1.9 

1.8 

1.5 

1.0 

i 

Occupation  of  family  head  s 

'Executive,  professional 

U.o 

3.8 

1.6 

1.3 

1.5 

2.1 

1.U 

1.0 

Clerical,  sales,  service 

U.l 

3.7 

1.6 

l.U 

1.9 

1.U 

l.U 

1.0 

Craftsman,  laborer 

U.o 

3.9 

1.7 

1.5 

1.8 

1.7 

1.2 

1.1 

Farmer 

3.7 

U.5 

1.1 

1.2 

1.9 

1.5 

1.9 

1.0 

Unclassified 

U.3 

6.1 

1.6 

1.6 

2.2 

1.6 

2.2 

1.2 

Education  of  family  head 


Grammar  school 

8 U.2 

U.6 

1.6 

1.5 

1.8 

1.8 

1.6 

1.0 

Some  high  school 

8 3.6 

3.7 

1.7 

l.U 

1.8 

1.U 

1.3 

1.0 

Some  college 

: U.U 

8 

U.1 

1.5 

l.U 

2.0 

1.5 

1.6 

1.0 

Age  of  housewife  s 

Under  35  years 

s 3.U 

3.1 

1.3 

1.2 

1.6 

1.1 

1.5 

1.0 

35-UU  years 

s 3.8 

3.3 

1.5 

1.3 

1.6 

2.0 

1.U 

1.0 

U5  years  and  over 

8 U.U 

U.9 

i.7 

1.5 

2.1 

1.7 

1.5 

l.i 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or 
more  groups. 

Sources  National  Consumer  Panel  of  Market  Research  Corporation  cf  America. 
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Table  19. --Dried  fruit:  Average  price  per  pound  paid  by  household  consumers,  by  family  characteristics 

and  place  of  residence,  April-September  1950  and  April-Gep tember  1953 


Item 

Prunes 

: 

Apricots 

: 

Peactes 

Mixed 

fruits 

1950  | 

1953 

1950 

! 1953 

! 1950 

| 1953 

1950 

! 1953 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

United  States 

23.3 

27.0 

50.0 

72.3 

32.6 

47.0 

33.8 

47.2 

Geographic  region 

Northeast 

22.5 

26.3 

50.3 

69.5 

32.9 

44.3 

31.5 

44.5 

North  Central 

24.2 

27.9 

50.5 

75.7 

34.0 

47.6 

36.2 

47.8 

South 

23.7 

27.4 

50.9 

72.4 

32.5 

46.5 

34.5 

47.3 

Mountain  and  Southwest 

24.9 

28.2 

48.7 

71.4 

31.9 

50.3 

34.2 

50.6 

Pacific 

21.1 

25.  4 

1:5.0 

72.6 

31.8 

49.5 

38.5 

47.9 

Size  of  community 

Farm 

23.3 

27.7 

U9.6 

68.4 

32.2 

47.2 

37.1 

44.6 

City  (Population) 

Under  10,000 

23.8 

27.5 

U9.1 

72.2 

33.1 

47.1 

36.7 

51.2 

10,000-99,999 

23.8 

27.0 

52.5 

70.9 

33.2 

49.0 

35.4 

48.0 

100,000-1:99,999 

22,9 

27.2 

10.7 

73.7 

31.8 

47,1 

35.1 

47.5 

500,000  and  over 

22.7 

26.3 

49.4 

73.4 

32.4 

45.4 

31.4 

45.6 

Family  income 

23.2 

27.1: 

50.0 

72.9 

32.3 

47.6 

33.4 

47.2 

Upper 

23.7 

26.9 

1:9.5 

72.7 

32.3 

48.1 

36.8 

48.8 

Upper  middle 

23.2 

27.1 

50.6 

70.9 

32.8 

46.8 

31.2 

46.8 

Lower  middle 

23.0 

26.7 

1:9.8 

72.4 

32.7 

45.3 

34.5 

46.2 

Lower 

Size  of  family 

1 and  2 members 

23.6 

27.0 

48.5 

72.4 

31.8 

46.9 

33.5 

47.7 

3 members 

23.6 

26.9 

51.5 

75.0 

33.2 

45.5 

33.9 

50.0 

4 and  5 members 

23.0 

27.0 

51.0 

70.8 

31.4 

48.8 

33.5 

44.7 

6 and  over 

22.9 

27.2 

1:7.0 

70.7 

33.8 

46.8 

36.9 

46.7 

Presence  of  children  ^ 

No  children 

23.  4 

26.8 

49.6 

73.8 

31.9 

45.3 

33.9 

46.7 

Under  6 years 

23.1 

27.2 

52.1 

71.3 

33.1 

49.9 

33.0 

47.1 

6-12  years 

2 3.2 

27.1 

50.7 

71.4 

32.4 

48.5 

36.5 

46.7 

13-20  years 

23.4 

27.4 

1:9.4 

69.9 

33.4 

48.0 

32.9 

48.3 

Occupation  of  family  head 

Executive,  professional 

23.5 

27.4 

51.0 

75.1 

31.5 

47.3 

35.4 

45.8 

Clerical,  sales,  service 

23.2 

27.1 

47.9 

71.8 

32.5 

44.7 

32.9 

49.5 

Craftsman,  labor ir 

23.  4 

26.9 

50.8 

70.9 

33.2 

48.2 

32.3 

48.6 

Farmer 

23.  U 

27.4 

50.9 

69.8 

32.1 

46.6 

37.4 

46.1 

Unclassified 

22,8 

26.6 

49.2 

72.5 

32.9 

47.0 

34.0 

44.1 

Education  of  family  head 

Grammar  school 

23. U 

27.1 

50.4 

72.5 

33.0 

46.6 

33.4 

47.9 

Some  high  school 

23.  U 

26.9 

49.5 

70.3 

32.1 

48.8 

34.3 

46.2 

Some  college 

23.0 

26.9 

50.0 

75.0 

32.2 

45.2 

34.4 

46.9 

Age  of  housewife 

Under  35  years 

23.  4 

27.3 

51.1 

67.5 

31.0 

47.4 

36.5 

44.0 

35— Uli  years 

23.2 

27.1 

50.3 

72.0 

34.5 

48.3 

33.7 

48.9 

45  years  and  over 

23.3 

26.9 

49.6 

73.3 

32.0 

46.1 

32.8 

46.8 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or 
more  groups. 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  20. — Dried  fruit:  Volaae  of  purchases  per  1,000  capita,  by  family  characteristics  and  place  of  residence, 

April-Sep tember  1950  and  April -Sept ember  1953  i/ 


Item 

Prunes 

Apricots 

Peaches 

: 

2 

Mixed 

fruits 

1950  | 

1953 

1950  : 

1953 

! 1950 

! 1953 

1950 

; 1953 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

Pounds 

United  States 

374 

379 

44 

25 

28 

20 

13 

5 

Geographic  region  : 

Northeast 

467 

451 

61 

28 

12 

7 

21 

5 

North  Central 

338 

351 

42 

25 

12 

6 

14 

7 

South 

292 

269 

23 

14 

61 

51 

5 

2 

Mountain  and  Southwest 

355 

461 

60 

44 

70 

27 

9 

5 

Pacific 

412 

443 

26 

26 

12 

7 

8 

6 

t 

Size  of  coamunity  : 

Farm 

247 

281 

17 

14 

35 

21 

8 

3 

City  (Population)  : 

Under  10,000 

368 

371 

37 

27 

32 

36 

6 

5 

10,000-99,999 

486 

434 

67 

27 

27 

10 

15 

3 

100,000-499,999 

411 

36o 

69 

33 

48 

22 

13 

5 

500,000  and  over 

429 

448 

55 

27 

13 

8 

23 

7 

: 

Family  income  i 

Upper 

328 

364 

55 

40 

22 

13 

12 

5 

Upper  middle 

342 

325 

41 

17 

19 

22 

10 

4 

Lower  middle 

415 

299 

36 

24 

32 

23 

13 

5 

Lower 

418 

581 

41 

17 

42 

21 

17 

6 

: 

Size  of  family  : 

1 and  2 manbers 

688 

765 

82 

53 

43 

29 

24 

11 

3 members 

381 

483 

50 

30 

48 

29 

14 

5 

4 and  5 members 

349 

299 

38 

18 

16 

13 

13 

3 

6 and  over 

200 

149 

22 

12 

25 

17 

5 

4 

2/  : 

Presence  of  children  : 

No  children 

577 

732 

72 

45 

48 

28 

21 

9 

Under  6 years 

335 

213 

35 

12 

20 

13 

14 

3 

6-12  years 

328 

222 

39 

13 

28 

18 

u 

4 

13-20  years 

340 

236 

40 

20 

27 

18 

12 

3 

Occupation  of  family  head  : 

Executive,  professional 

451 

361 

68 

33 

19 

20 

12 

5 

Clerical,  sales,  service 

461 

384 

55 

27 

34 

20 

16 

4 

Craftsman,  laborer 

323 

308 

4o 

24 

25 

18 

10 

5 

Farmer 

231 

297 

17 

12 

34 

22 

9 

2 

Unclassified 

698 

830 

55 

28 

37 

21 

37 

10 

Education  of  family  head  : 

Grammar  school 

348 

392 

36 

23 

29 

23 

14 

5 

Some  high  school 

333 

326 

5o 

24 

26 

16 

13 

5 

Some  college 

529 

460 

55 

35 

31 

17 

10 

4 

2 

Age  of  housewife  : 

Under  35  years 

250 

174 

23 

15 

20 

13 

13 

3 

35— Uli  years 

300 

240 

36 

18 

25 

19 

12 

5 

45  years  and  over 

485 

589 

59 

36 

35 

23 

14 

6 

1/  These  figures  represent  the  average  volume  of  purchases  per  1,000  capita,  based  upon  all  families, 
including  those  that  did  not  make  any  purchases  during  the  6-month  period. 

2/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in 
two  or  more  groups. 

Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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